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Executive summary 

The purpose of the following Deliverable is to present the information material for 
scientists and public that has been produced and disseminated to partners, scientists 
and public the last 18 months following D6.4.   
 
NextFOOD as a project relies heavily on the proper communication and engagement 
of the community of the agrifood and forestry sectors, as well as the respective 
educational field. The following document provides the blueprint for the material 
created and employed for informing the scientists and the public about the context of 
the NextFOOD project and the created educational tools that can be used to design 
educational systems that prepare professionals with competencies to push the green 
shift in our rapidly changing society. 
 
The NextFOOD’s overall strategy intents to communicate the results of the project to 
a multitude of audiences and engage in a two-way exchange with the interested 
parties. The project partners have identified the relevant target audiences and 
stakeholders, as well as appropriate channels to reach them which will be presented 
in this report. 
 
D6.5 is covering the period from 30/10/2019 to 30/04/2021. 
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1 Information material for scientists & 
public 

Information material through Project Website & platform 

 
The NextFOOD project has developed a website and a platform to serve as the main 
communication, dissemination and exploitation tool. In this respect, the website and 
the platform have been organized and continuously re-organized and updated in such 
a way that will serve the specific characteristics of both the general public and the 
targeted audiences of the project among which are the scientists. Additionally, the 
website has incorporated a platform with free subscription access for the period of the 
project. The platform will target scientists as well as public (educators and practitioners 
in the field), serving as the operational and communicational tool in order to 
disseminate experience from cases, teaching tips and learning materials to teaching 
practitioners. Website (www.nextfood-project.eu) 
 

1.1 DOE Strategy Phases 

 
The NextFOOD’s DEO strategy is based on a successive step approach which 
consists from four (4) different phases focusing on 

1. the development of an interest network,  
2. activation of participants in the project actions,  
3. iterative assessment and elaboration of the produced knowledge, and finally 
4. dissemination and exploitation.  

 

1.2 Website 

https://www.nextfood-project.eu/ 
Project’s website in one of the many ouptuts of the fourth phase which as case studies 
advance and deliverables are concluded over the last 18 months has been updated 
and re organized to facilitate new needs as expressed by the consortium and the 
public. It has been equipped with a translation toοl to allow for easier access to native 
languages. 

 
Figure 1: Translation Tool 

 

http://www.nextfood-project.eu/
https://www.nextfood-project.eu/
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Τhe menu in the first page has been reorganized and several categories and 
subcategories have been added. 
 

 
Figure 2: Menu 

On “deliverables and tools” users can be informed on the deliverables of each WP and 
download them, on the various tools that have been created (i.e audit tool for research 
and education – D1.2) and on the abstracts that have been created  
(https://www.nextfood-project.eu/deliverables/, https://www.nextfood-
project.eu/abstracts-2/). 
 
 

 
 

Figure 3: Deliverables 

https://www.nextfood-project.eu/deliverables/
https://www.nextfood-project.eu/abstracts-2/
https://www.nextfood-project.eu/abstracts-2/
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Figure 4: Practice Abstracts 

 

A separate category in the menu titled “Relative projects and networking” 
(https://www.nextfood-project.eu/relative-projects/) has been created to incorporate 
other relative to NextFOOD EU projects with which we have initiated active 
collaboration or we are just interacting through mainly our relative social media. The 
latter has resulted to increased visits in our website. 

 
Figure 5: Relative projects and networking 

 

The “case study” category (https://www.nextfood-project.eu/case-5-action-learning-
agriscapes/) enables the user to a. get an overview of each case study and, b. leads 
him/her  to the platfrom’s special menu (https://platform.nextfood-
project.eu/#/case_studies/-LYRbPvUR1C98ei47xpH ) where he/she can be informed 
with greater detail on the expected outcome of each case study, watch relative videos 
and be informed on material relating for example, for use case 5 to farm animal 
production, plant production, educational material, articles, highlights of the cases’ 
cycles, etc. as the cases progress and the partners upload this information material in 
the platform. 

https://www.nextfood-project.eu/relative-projects/
https://www.nextfood-project.eu/case-5-action-learning-agriscapes/
https://www.nextfood-project.eu/case-5-action-learning-agriscapes/
https://platform.nextfood-project.eu/#/case_studies/-LYRbPvUR1C98ei47xpH
https://platform.nextfood-project.eu/#/case_studies/-LYRbPvUR1C98ei47xpH
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Figure 6: Case study-website 
 

 

 
 

Figure 7: Case study-platform 
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The same procedure is followed for the leaflets that have been created by the WP 
leaders for each case which provide information material for both scientists and public 
(further analysis on page 28). 
 
Information material is also available in the website in the category titled “news & 
events” (https://www.nextfood-project.eu/news/) where users can further be led to the 
latest newletters, press releases and project’s workshops and events and view relative 
videos and presentations  also found in platform in relative sections and the project’s 
you tube channel. 
 

 
 

Figure 8: News & Events 

 
Each of the above material can be easily disseminated through the user’s fb, twitter, 
Instagram via the special key provided at the end of each category  
(https://www.nextfood-project.eu/focus-group-meetings/) 
 

 
Figure 9: Special Key for fb, twitter, etc 

 
  

https://www.nextfood-project.eu/news/
https://www.nextfood-project.eu/focus-group-meetings/
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1.3 Website Analytics 

 
Website NextFOOD Analytics Overview – Annex 1 
Website NextFOOD Analytics Acquisition Overview – Annex 2 
Website NextFOOS Analytics Audience Overview – Annex 3 
NextFOOD Social Media User engagement Report – Annex 7 
 

1.4 Platform 

https://www.nextfood-project.eu/nextfood-platform/ 
The NextFOOD Project website incorporates a platform with free subscription access 
where the current results of the project including teaching tips and learning materials 
is being presented.  
 
The NextFOOD Project platform is the most powerful tool to ensure the connection of 
the project partners with the actual target of their work, scientists and public.  
 
Currently in the NextFOOD project Platform has been registered 452 active users.  
 
The knowledge-sharing platform is a technology enabler for social knowledge co-
creation and innovation diffusion, thus providing the space for multi-actor action 
learning within communities of practice. 
 
Having in mind the audience group and their needs the layout and the content of the 
platform has been updated in order to address the need and requirements of its users, 
in particular by adding a tool box, as well as the overall availability of platform tools. All 
changes were made after the requests and recommendations of the responsible 
project committee.  
 

 
Figure 10: Register in platform 

https://www.nextfood-project.eu/nextfood-platform/
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NextFOOD Platform Report can be found in Annex 4. 
NextFOOD Platform Analytics Data Acquisition Overview – Annex 5 
NextFOOD Platform Analytics  Data Audience Overview – Annex 6 
NextFOOD Social Media User engagement Report – Annex 7 
 
 

2 Information material through Social 
Media 

NextFOOD has successfully utilized the major potential that social media have in 
reaching out and engaging audiences of the general public and the specific project 
stakeholders such as scientists.  NextFOOD has additionally to Facebook page 
already created a Twitter account, an Instagram account, a LinkedIn group, a Google+ 
page, and a YouTube channel. All of the above are linked to the project’s website and 
platform and presented in dissemination material to make sure that all channels are 
communicated to the maximum possible audience. 
 

2.1 Facebook page  

@nextfoodinnovativescienceandeducation 
The last 18 months 130 apx posts have been made attracting 3.492 apx followers in 
total (Annex 7). 
 
The posts can be divided into various categories including material of general interest, 
such as posts of other Horizon 2020 projects, or news and announcements from the 
EU portal and of specific interest such as news and announcements from partners, 
summary of all abstracts, videos related to case studies and teaching tips, events 
(workshops, focus groups, partners’ meetings, etc.) thus providing information material 
for both scientists and public. 
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Figure 11: Various types of posts in facebook 

 

2.2 Instagram Account (NextFOOD_H2020) 

 
The NextFOOD Instagram account is being utilized to reach out to younger audiences 
and has been based primarily in visual communication tools. Partners facilitating case 
studies were encouraged to upload photos, short videos, practices etc. that the project 
engages with, mainly of the same content as the facebook posts. Current followers 
amount to 304 apx. (annex 7). 
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Figure 12: Various types of posts in Instagram 
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2.3 Twitter Account (@NextFOOD_H2020) 

The NextFOOD twitter page has been utilized to communicate and disseminate 
(audio)-visual material, links for public deliverables, news and announcements 
concerning the actions and outcomes/results of the project, though its main focus 
would be to disseminate activities while they take place. There are currently 178 
followers. 
 

 
 

Figure 13: Twitts 

 

 
 

2.4 Linkedin page  

https://www.linkedin.com/company/nextfood-project/  

The LinkedIn page has been developed and currently WP6 leader is in the process of 
disseminating within the project and as well as to the identified external stakeholders 
and target groups including of course scientists and the public.  

 
Figure 14: The LinkedIn page of the NextFOOD project 

 
All stakeholders identified and engaged in local actions will be encouraged to become 
part of the NextFOOD LinkedIn project in order to develop a network of actors that are 
more interested in specialized information such as about the results and outcomes of 
the case studies, scientific publications etc. All members of the LinkedIn groups will be 

https://www.linkedin.com/company/nextfood-project/
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managed and approved by the WP6 leader who is the group administrator. The WP6 
leader will also have the responsibility for the account’s editorial control, which can be 
overruled by the project leader and the managing committee. 
 
For detailed information please see Annex 8: Nextfood Linkedin Report 
For statistics – Annex 9: Nextfood Linkedin posts’ Statistics 
 

 
Figure 15: Linkedin post 

 

3 Audio-visual material – YouTube channel  

 
https://www.youtube.com/channel/UCEjsZeXhtM_S3kju-iWLUww/videos  

The YouTube page has been developed and already hosts 30 videos. The page hosts 
a short promotional animated video clip about the project, short promotional and 
tutorial videos about the project platform and how to use it, videos presenting different 
case studies, videos about the project activities, events, focus groups, meetings, 
presentations etc., as well the Zenodo Tutorial video. 
 

3.1 Tutorial Video on NextFOOD platform  

https://youtu.be/gQf79XvibS8 
In order to ensure the correct use of the platform but also to maximize its impact, a a 
5-minute duration tutorial video has been created with explanations on how to use the 
platform and its tools and which are its main services. 

https://www.youtube.com/channel/UCEjsZeXhtM_S3kju-iWLUww/videos
https://youtu.be/gQf79XvibS8
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Figure 16: The Tutorial video on the use of the NextFOOD platrorm 

Furthermore, a video spot was also created in order to disseminate the platform over 
the social media and increase the awareness raising impact. 
(https://youtu.be/1lNpM50PsY4) 
 

 
Figure 17: The video spot on the NextFOOD platrorm. 

 

3.2 Zenodo Tutorial video  

https://www.youtube.com/watch?v=0aNK9EfnZM8 
 

In order to facilitate the uploading of documents and files created during the course of 
our project and the systematic recording of their corresponding metadata to Zenodo, 
a tutorial video has been created. 

https://youtu.be/1lNpM50PsY4
https://www.youtube.com/watch?v=0aNK9EfnZM8
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Figure 18: The tutorial video providing guidelines for the uploading process for the zenodo repository 

 

3.3 Animation clip  

 
https://www.youtube.com/channel/UCEjsZeXhtM_S3kju-iWLUww 
WP6 team members strongly shared the belief that the overall aim of NextFOOD to 
generate an innovative European science and education roadmap for sustainable 
agriculture along the value chain will be better communicated to the stakeholders and 
the society in general, through an almost 2 min animation clip. Its makers wanted to 
concentrate in those two minutes the diversity in knowledge and the project’s 
participants who represent the whole chain form field to shelf in 4 continents depicting 
the overall aim of NextFOOD project and the challenges that the above-mentioned 
global changes pose to our generation. It was not an easy task but the results justified 
the team’s efforts. This video has been translated in all our partner’s native language. 

 

Figure 19: The animation clip 
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3.4 Six (6) videos on the shift of focus in agroecology 
education and the five core competencies  

https://www.youtube.com/watch?v=dFt7qpkNlyo 
  

           
 

Figure 20: Videos on the five core competencies (NMBU) 

 
 

3.5 Video on Gender Sensitive Communication  

https://www.youtube.com/watch?v=-v7sV6tuQ6s  

                
 

Figure 21: Video on Gender-Sensitive Communication 

 

https://www.youtube.com/watch?v=dFt7qpkNlyo&fbclid=IwAR0ApssSzxRWilfoap4wNhoEgXp23NdKKVP4hPgWvoRcRLi7tfU0Pp1Ip9c
https://www.youtube.com/watch?v=-v7sV6tuQ6s
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3.6 Video on the experience of CHIEAMBari students on 
the study of Sustainable Agrifood Systems through 
Action Learning  

 
https://www.youtube.com/watch?v=cGlMqjTnWWs&t=1s 
 
The results of Action Learning activities carried out by the CIHEAMBari Master 
students on Mediterranean Organic Agriculture in the Alto Salento Local Action Group 
(LAG) territory, which aimed at developing their skills and competencies to work for 
sustainable agrifood systems.  

 
 

Figure 22: Video on on the experience of CHIEAMBari students on the study of Sustainable 
Agrifood Systems through Action Learning 

 

 

3.7 A series of videos presenting Case Studies 1- 12 and 
various workshops  

 
https://www.youtube.com/channel/UCEjsZeXhtM_S3kju-iWLUww/videos 

 

https://www.youtube.com/watch?v=cGlMqjTnWWs&t=1s
https://www.facebook.com/hashtag/actionlearning?__eep__=6&__cft__%5b0%5d=AZXKiT8_AetDTZVR-pW7s0jR6n2Cz307UElYeMxOM_SecTQj11ghgbSkaOdWz81U_TNWB52SvvPJMv8174S8gl535l5na2NLDOAEPpHv-vSh_BvwYt4Bcc0y9iVrzKrUuEJbYT_dy3ekp--UNwyEXcPQYbTI9wi4owYvIIM6XJBp8D78jIM08KdCdoEJe7R-YqtxU5DJwk0JoDKH7Ag-_o5Z9pwOjxF076tGFbgY0XU8_g&__tn__=*NK-y-R
https://www.facebook.com/hashtag/ciheambari?__eep__=6&__cft__%5b0%5d=AZXKiT8_AetDTZVR-pW7s0jR6n2Cz307UElYeMxOM_SecTQj11ghgbSkaOdWz81U_TNWB52SvvPJMv8174S8gl535l5na2NLDOAEPpHv-vSh_BvwYt4Bcc0y9iVrzKrUuEJbYT_dy3ekp--UNwyEXcPQYbTI9wi4owYvIIM6XJBp8D78jIM08KdCdoEJe7R-YqtxU5DJwk0JoDKH7Ag-_o5Z9pwOjxF076tGFbgY0XU8_g&__tn__=*NK-y-R
https://www.facebook.com/hashtag/sustainable?__eep__=6&__cft__%5b0%5d=AZXKiT8_AetDTZVR-pW7s0jR6n2Cz307UElYeMxOM_SecTQj11ghgbSkaOdWz81U_TNWB52SvvPJMv8174S8gl535l5na2NLDOAEPpHv-vSh_BvwYt4Bcc0y9iVrzKrUuEJbYT_dy3ekp--UNwyEXcPQYbTI9wi4owYvIIM6XJBp8D78jIM08KdCdoEJe7R-YqtxU5DJwk0JoDKH7Ag-_o5Z9pwOjxF076tGFbgY0XU8_g&__tn__=*NK-y-R
https://www.youtube.com/channel/UCEjsZeXhtM_S3kju-iWLUww/videos
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Figure 23: videos on Case Studies and workshops 

 
 

4 Νewsletters  

 
https://www.nextfood-project.eu/category/newsletters/    
https://platform.nextfood-project.eu/#/categories/-LzH2g0L-XekIraPGICr  
 
Newsletters provide all relevant information about the project and in particular news 
about actions and outputs, news concerning education and training with the project, 
and last but not least news about workshops, events and conferences. 
Newsletter editorial board created seven issues of NextFOOD Internal Newsletters 
from October 2019 until March 2021. 
 
The first four issues were published on a monthly basis; since May 2020, every three 
months. 
 
We presented each issue on the project website platform.nextfood-project.eu , in 
category: Partners Only - Internal Newsletter. We have also been sending each issue 
to partners by mail. The last two issues were presented to subscribers as mail 
communication and also we have from March MailChimp for present newsletters to 
the general public. 

 
An option for registering to NextFOOD newletter is available on the website. 

https://www.nextfood-project.eu/category/newsletters/
https://platform.nextfood-project.eu/#/categories/-LzH2g0L-XekIraPGICr
http://platform.nextfood-project.eu/
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Figure 24: Newsletter registration option 

 

                       
Figure 25: Newsletter Issue 7/2021 as viewed on mobile phone 

 
Annex 10: NextFOOD Newsletter 7th Mailchimp 
Annex 11: NextFOOD Mailchimp Report 
 

5 Press Releases 

 
https://platform.nextfood-project.eu/#/case_studies/-L_D-TanVLyqEyyqkh-b) 
 
Βeing the main communication medium to mass media, with regards to the project 
activities, press releases have been scheduled so as to coincide with important events 
or project milestones include information either concerning a future event or results 
achieved in by the project. Their wording and focus was and will be accordingly 
adapted avoiding any use of specialized terms and/or jargon to ensure accessibility 
not only to scientists but to the general public as well.  

https://platform.nextfood-project.eu/#/case_studies/-L_D-TanVLyqEyyqkh-b
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Since 30/10/2019 6 press releases on a local level have been issued and disseminated 
by ACRCM-AFS (11.11.2019, 05.02.2020, 10.03.2021, 11,03.2021, 16.03.2021, 
16.04.2021). 
 
Press Releases can be found in our website (https://www.nextfood-project.eu/news/  
& https://www.nextfood-project.eu/category/press-releases/) and platform 
(https://platform.nextfood-project.eu/#/categories/-LzH20iE5rn_Zepz_84K). 

 
 

Figure 26: Press Releases-website 

 

 
 

Figure 27: Press Releases-platfrom 

https://www.nextfood-project.eu/news/
https://www.nextfood-project.eu/category/press-releases/
https://platform.nextfood-project.eu/#/categories/-LzH20iE5rn_Zepz_84K


 

 

26 
 
 

 
Figure 28: Press Releases- platform 

 
 

6 Leaflets 

 
Due to Covid19 all leaflets were created in an electronic form both as a printable pdf 
but also as a flipbook, providing information material on each case study. A special 
“area” in the site in each case has been created to host these flipbooks and a button 
to “guide” the user to the platform and to the relative subcategory titled “Action Learning 
Activities”. The public can thus be informed on the action learning activities or other 
actions that have taken place within the context of each case study. The template for 
creating such leaflets has been distributed to all case leaders.  
 

 
Figure 29 Example of leaflet of case 5 



 

 

27 
 
 

(https://www.nextfood-project.eu/case-5-action-learning-agriscapes/) 
:  

 

 

 
Figure 30: Platform – Action Learning Activities (for various case studies) 

https://platform.nextfood-project.eu/#/case_studies/-MXkuyaAwRnYtnLl4UGF 
 

 
Figure 31: Example of case 5 as a pdf in platform 

https://platform.nextfood-project.eu/#/case_studies/-MXkvfQM6u-b_IDirFGu 
 
 

7 EIP – AGRI abstracts  

https://platform.nextfood-project.eu/#/case_studies/-LwYMFdy35tWzlpXKxe1  

 

https://www.nextfood-project.eu/case-5-action-learning-agriscapes/
https://platform.nextfood-project.eu/#/case_studies/-MXkuyaAwRnYtnLl4UGF
https://platform.nextfood-project.eu/#/case_studies/-MXkvfQM6u-b_IDirFGu
https://platform.nextfood-project.eu/#/case_studies/-LwYMFdy35tWzlpXKxe1
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So far, 47 abstracts have been developed and disseminated through our platform 
providing visitors with information on a wide range of interesting topics. The resulting 
innovative knowledge is broader disseminated via relevant posts on our facebook page 
where the visitor can be informed on outcomes/recommendations which are ready for 
practice. 
 

 
Figure 32: The Facebook page of PA regarding Case 8 

 
 
     
     

 

 

 

 

 

 

 

 

 

 

 

Figure 33: The Facebook page of PA regarding Case 9 
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8 Publications 

 
All publications can be founf both in Zenodo and NextFood platform 
(https://platform.nextfood-project.eu/#/categories/-Lca4vdOTMeBD2_hDXOG). ; 
 
Zenodo is an open-access repository that allows researchers to deposit research 
papers, data sets, and any other research related digital artifacts and exposes them to 
interested parties. 
 
So far the following two publications took place:  
1. Chrysanthi Charatsari, Håkan Jönsson and Philip Papadopoulos, Looking for the 
missing link: The multiple meanings of sustainability in agricultural knowledge and 
information systems presented at the “24th European Seminar on Extension and 
Education”  
2. Geir Lieblein,Tor Arvid Breland, Anna Marie Nicolaysen, Charles Francis, Åsmund 
Legreid, Lutgart Lenaerts, Edvin Østergaard, Martin Melin, Aristotle revisited – 
Educating the next generation of professionals for a green shift in the agrifood system 
(the NEXTFOOD project), 2nd Agroecology Europe Forum, Heraklion, Crete, 26-28 
September 2019 
 
Below are two publications which are ongoing:  
1. WP4 (Task 4.1): Sirri R. *, Kurtsal Y. *, Fioravanti M.L., De Cesare A., Manfreda 

G., Luppi E., Pacetti E., Viaggi D. How do educational policies meet the needs of 
a changing agrifood and forestry sector towards sustainability? 

  
2. WP1 (Focus groups): Rastorgueva N*., Sirri R., Fioravanti M., Viaggi D., Madžarić 

S., Belsanti V., Pugliese P., Migliorini P. Human capital and required skills for 
sustainable agricultural development: Italian case.ve ve 

 
 

9 Nonscientific articles  

https://platform.nextfood-project.eu/#/categories/-MO1Q6ORMPzBnumYKDMw  

 

Figure 34: Non-scientific articles 

https://platform.nextfood-project.eu/#/categories/-MO1Q6ORMPzBnumYKDMw
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Interesting articles based on case 5 and in regard to gender sensitive communication 
and have been edited in the following links: 
https://platform.nextfood-project.eu/#/case_studies/-MSmWM9qokU7zaokYD2m 
 
https://platform.nextfood-project.eu/#/case_studies/-MSmWpX1HDu28OfxVF5f 
 
https://platform.nextfood-project.eu/#/case_studies/-MQR4fNcyG_WTf0_uTOi 
 
 
 

10 Information on case studies 

When users navigate to each case study in the platform, apart from general information 
on the particular case, he/she can find relevant interest material coming from this case. 
For example, in case 5: https://platform.nextfood-project.eu/#/case_studies/-
LYRbPvUR1C98ei47xpH 
 

 
Figure 35: Other material for scientists and public regarding case 5 

 

11 Toolbox and other tools  

https://platform.nextfood-project.eu/#/categories/-M3PtoElFOporslH9aiW  

11.1 Toolbox 

 
The toolbox has been developed to support teaching practitioners in successfully 
implementing education in line with the Nextfood approach. The toolbox will support 
teachers at any level of the education system (high school, vocational training & 
university), as well as extension specialists devoted to experiential learning 

https://platform.nextfood-project.eu/#/case_studies/-MSmWM9qokU7zaokYD2m
https://platform.nextfood-project.eu/#/case_studies/-MSmWpX1HDu28OfxVF5f
https://platform.nextfood-project.eu/#/case_studies/-MQR4fNcyG_WTf0_uTOi
https://platform.nextfood-project.eu/#/case_studies/-LYRbPvUR1C98ei47xpH
https://platform.nextfood-project.eu/#/case_studies/-LYRbPvUR1C98ei47xpH
https://platform.nextfood-project.eu/#/categories/-M3PtoElFOporslH9aiW
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approaches. It is intended for courses and programs in the area of sustainable 
agrifood- and forestry systems, but the methods and models are not content-specific 
and can be applied in a variety of educational settings. 

 
Figure 36: Toolbox-Platform 

 
More about the background of the toolbox, can be found in Deliverable D3.2 "A toolbox 
for teaching practictioners" in the "Publications" tab of the platform. 
(https://www.nextfood-project.eu/deliverables/) 

 
Figure 37:D3.2 

 

11.2 Other tools  

 
https://platform.nextfood-project.eu/#/categories/-MQRAIZ_J9VgTPW0aGOM 

https://www.nextfood-project.eu/deliverables/
https://platform.nextfood-project.eu/#/categories/-MQRAIZ_J9VgTPW0aGOM
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Figure 38: Other Tools – Platform 

 
Special tools that can be used by the public and scientists as well can be presented in 
this special “area” in NextFOOD platform. 
 
So far, such interesting material has been developed and provide guidelines on 
gender-sensitive language making the use of gender-sensitive communication a 
formal requirement in every document produced and word spoken in EU.  
 

 
Figure 39: Other Tools – Platform 
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Knowledge Bank of NEXTFOOD project 

 

The Next Food Project website incorporates a platform with free subscription 

access where the current results of the project including teaching tips and learning 

materials is being presented for teaching practitioners in the field  of agrifood and 

forestry and other targeted audience.  

All partners engaged on spreading legal content through transparency and 

responsible behavior and to protect the core values. 

The NEXT Food Project platform is the most powerful tool to ensure the connection 

of the project partners with the actual target of their work. It includes comprehensive 

information about the project activities, partnership, case studies and news from each 

one partner country. In figures, the platform contains the following information: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

In order to ensure the correct use of the platform but also to maximize its impact, a 5-

minute duration tutorial video was created with explanations on how to use the 

platform and its tools and which are its main services.  

 

20 deliverables 

35 practical abstracts 

12 case studies 

29 articles on studies, news and events,  

action learning activities, courses 

8 press releases 

3 nonscientific materials 

1 tool for gender sensitive information 

* Detailed description of 8 WPs of the project  

* Detailed description of 19 project partners 

1 video of the project  and 2 about the platform  

* NextFOOD Toolbox 

* Admins user Manual of the platform, banner, 

poster, NF Presentation, reporting templates 

https://www.nextfood-project.eu/
https://platform.nextfood-project.eu/
https://www.youtube.com/watch?v=gQf79XvibS8&feature=emb_logo
https://platform.nextfood-project.eu/#/categories/-M3PtoElFOporslH9aiW
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Furthermore, a video spot was produced in order to disseminate the platform over 

the social media and increase the awareness raising impact.   

Currently in the platform had been registered 452 active users.  

 

 

 

 

 

 

 

 

 

 

 

 

 

The knowledge-sharing platform is a technology enabler for social knowledge co-

creation and innovation diffusion, thus providing the space for multi-actor action 

learning within communities of practice. 

The on-line platform is an operational and communicational tool in order to 

disseminate experience from: 

 

 

 

 

 

 

 

 

 
 

 

 

 

- Case study reports 

- Models 

- Teaching tips 

- Lessons-learned 

- MSc Theses 

- Best Practices Abstracts 

- Event subscription 

- Project calendar 

SIGN IN: https://platform.nextfood-
project.eu/ 

https://www.youtube.com/watch?v=1lNpM50PsY4
https://platform.nextfood-project.eu/f
https://platform.nextfood-project.eu/f
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The MENU of NextFOOD Platform was reconstructed in February of 2020. 
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The final MENU of the NextFOOD Platform was 

reconstructed in April 2021 and includes the following 

additions: 

 

- Projects Tasks 

- Abstracts 

- Non-scientific materials 

- Toolbox 

- Other tools 

 

 

 

 

 

 

 

 

 

 

 

 

The last part of this Platform is the Toolbox  

The toolbox has been developed to support teaching 
practitioners in successfully implementing education in 
line with the Nextfood approach. The toolbox will 
support teachers at any level of the education system 
(high school, vocational training & university), as well 
as extension specialists devoted to experiential 
learning approaches. It is intended for courses and 
programs in the area of sustainable agrifood- and 
forestry systems, but the methods and models are not 
content-specific and can be applied in a variety of 
educational settings. 
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2021 

LinkedIn Report 

NEXT FOOD PROJECT 

STATISCTIC INFORMATION FOR THE PERIOD 10/20 -04/21 



 
 
 
 

 

The LinkedIn account of the project NEXT Food was created at 20/10/2020.  

The account is available here: https://www.linkedin.com/company/69232587/admin/  

 

For this period, it had achieved the following main indicators: 

• 289 followers  

• 114 page views  

• 78 reaction  

• Published 26 posts with impression of 3.828 people and received 143 likes. 

• The average click rate is about 2.4 % 

Below you can find more detailed information about the tool. 

Visitors’ Metrics (for the period 20/10-13/04/2021): 114 page views  

 

 

https://www.linkedin.com/company/69232587/admin/


 
 
 
 

 

 

Update Analytics (for the period 20/10-13/04/2021): 78 reactions 

 

 

Followers (for the period 20/10-13/04/2021): 289 followers 

 

 

Posts (for the period 20/10-13/04/2021): 26 posts  
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19 195 10 2.05% 0 1
20 107 4 0.00% 0 0
21 64 3 1.56% 0 0
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URL Total Unique

https://www.nextfood-project.eu/ 6 (20.0%) 6 (22.2%)

https://mcusercontent.com/93f3bfd80fc2b694e9622… 4 (13.3%) 2 (7.4%)

https://www.nextfood-project.eu/newsletter-march-20… 4 (13.3%) 4 (14.8%)

https://mcusercontent.com/93f3bfd80fc2b694e9622… 3 (10.0%) 2 (7.4%)

http://agromacedonia.gr/ 2 (6.7%) 2 (7.4%)

https://www.iseki-food.net/ 2 (6.7%) 2 (7.4%)

https://www.slu.se/ 2 (6.7%) 2 (7.4%)

https://www.uchile.cl/english 1 (3.3%) 1 (3.7%)

https://mcusercontent.com/93f3bfd80fc2b694e9622… 1 (3.3%) 1 (3.7%)

https://www.skogforsk.se/SFdagarna 1 (3.3%) 1 (3.7%)

https://www.nmbu.no/ 1 (3.3%) 1 (3.7%)

https://nextfood-project.us19.list-manage.com/subscri… 1 (3.3%) 1 (3.7%)

http://platform.nextfood-project.eu 1 (3.3%) 1 (3.7%)

https://www.linkedin.com/company/nextfood-project/… 1 (3.3%) 1 (3.7%)

https://www.welthungerhilfe.org/ 0 (0.0%) 0 (0.0%)

https://www.caluniv.ac.in/ 0 (0.0%) 0 (0.0%)

https://www.instagram.com/nextfoodproject/ 0 (0.0%) 0 (0.0%)

https://www.facebook.com/nextfoodinnovativescienc… 0 (0.0%) 0 (0.0%)
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URL Total Unique

https://www.afs.edu.gr/ 0 (0.0%) 0 (0.0%)

https://twitter.com/NextFood3 0 (0.0%) 0 (0.0%)

https://mcusercontent.com/93f3bfd80fc2b694e9622… 0 (0.0%) 0 (0.0%)

https://mcusercontent.com/93f3bfd80fc2b694e9622… 0 (0.0%) 0 (0.0%)

https://mcusercontent.com/93f3bfd80fc2b694e9622… 0 (0.0%) 0 (0.0%)

https://mcusercontent.com/93f3bfd80fc2b694e9622… 0 (0.0%) 0 (0.0%)

https://mcusercontent.com/93f3bfd80fc2b694e9622… 0 (0.0%) 0 (0.0%)

https://www.youtube.com/channel/UCEjsZeXhtM_S3kj… 0 (0.0%) 0 (0.0%)
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Social stats

No geographic clicks have been registered yet

No campaign URL activity to report yet.
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Advanced reports

Email Domain Performance

Domain Email Bounces Opens Clicks Unsubs

gmail.com 164 (47%) 4 (2%) 48 (30%) 8 (5%) 1 (1%)

yahoo.com 13 (4%) 0 (0%) 3 (23%) 1 (8%) 0 (0%)

pkm.gov.gr 10 (3%) 0 (0%) 0 (0%) 0 (0%) 0 (0%)

hotmail.com 9 (3%) 0 (0%) 6 (67%) 0 (0%) 0 (0%)

afs.edu.gr 8 (2%) 2 (25%) 3 (50%) 1 (17%) 0 (0%)

Other 146 (42%) 13 (9%) 41 (31%) 6 (5%) 0 (0%)
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The partners have sent a common newsletter at 24/03/2021. It was sent to 350 mailing 

contacts, registered though the NEXT FOOD website. 103 of them open the newsletter.  

 

 

 

Most of the e-mails were in GMAIL accounts. 

 

 



 
 
 
 

 

 

The open rate is 31.1 % with about 4.8 % Click rate.  
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Educating the
next generation of
professionals in the
agrifood system



Lorem ipsum dolor sit amet, cu usu
meliore intellegat. Fastidii consectetuer
eos id. Ei mea quem sanctus nominati. His
ad solet incorrupte, no sit semper
tractatos intellegebat, wisi graeco duo no.

Erat nihil an qui, ut vel dicam accusam
petentium, alia explicari vis no. Putent
essent tritani his in, te sed volutpat
interpretaris. Vim congue legere nominati
ad, fabellas lucilius omittantur no cum. Te
nec tale libris mentitum, ei tantas
referrentur pro.

Novum numquam mnesarchum vel ut,
errem partem mea et, in laoreet vulputate
has.

Lorem ipsum dolor sit amet, cu usu

meliore intellegat. Fastidii consectetuer

eos id. Ei mea quem sanctus nominati.

His ad solet incorrupte, no sit semper

tractatos intellegebat, wisi graeco duo

no.

-Fastidii consectetuer



Lorem ipsum dolor sit amet, cu usu meliore intellegat. Fastidii
consectetuer eos id. Ei mea quem sanctus nominati. His ad solet
incorrupte, no sit semper tractatos intellegebat, wisi graeco duo no.

Erat nihil an qui, ut vel dicam accusam petentium, alia explicari vis no.
Putent essent tritani his in, te sed volutpat interpretaris. Vim congue
legere nominati ad, fabellas lucilius omittantur no cum. Te nec tale libris
mentitum, ei tantas referrentur pro.

Novum numquam mnesarchum vel ut, errem partem mea et, in laoreet
vulputate has. Sea et sale intellegam, porro graece conceptam ei sed,
per prima putent percipit at. Eum an minim feugiat accusata. In possit
conclusionemque sed, usu ei nostro expetendis.

Erat eleifend ei nam, ludus aliquid nusquam his id. At quas veniam
assentior nec. Regione sententiae te duo, debet appareat hendrerit et
duo, ut virtute comprehensam mei. Populo oblique mel ea. Sint mucius
in cum, mea ei prompta nusquam deseruisse. Cu ius summo commodo
constituto.

Vel dicit legere et, ius ex vero reque quaerendum. Ne has ferri tation
impetus, ea deleniti torquatos eam, ius inani periculis an. Est ornatus
vulputate vituperata ei. Ius ut option reprimique, sit ei minim viderer.
Eos molestie iracundia torquatos at, ex mel summo dolor, no elit
nemore honestatis sed. An aliquid impedit detraxit vix, cu sea epicuri
elaboraret.



Lorem ipsum dolor sit amet, cu usu meliore intellegat.
Fastidii consectetuer eos id. Ei mea quem sanctus
nominati. His ad solet incorrupte, no sit semper tractatos
intellegebat, wisi graeco duo no.

Erat nihil an qui, ut vel dicam accusam petentium, alia
explicari vis no. Putent essent tritani his in, te sed volutpat
interpretaris. Vim congue legere nominati ad, fabellas
lucilius omittantur no cum. Te nec tale libris mentitum, ei
tantas referrentur pro.

Novum numquam mnesarchum vel ut, errem partem mea
et, in laoreet vulputate has. Sea et sale intellegam, porro
graece conceptam ei sed, per prima putent percipit at.
Eum an minim feugiat accusata. In possit
conclusionemque sed, usu ei nostro expetendis.

Erat eleifend ei nam, ludus aliquid nusquam his id. At quas
veniam assentior nec. Regione sententiae te duo, debet
appareat hendrerit et duo, ut virtute comprehensam mei.
Populo oblique mel ea. Sint mucius in cum, mea ei
prompta nusquam deseruisse. Cu ius summo commodo
constituto.

Vel dicit legere et, ius ex vero reque quaerendum. Ne has
ferri tation impetus, ea deleniti torquatos eam, ius inani
periculis an. Est ornatus vulputate vituperata ei. Ius ut
option reprimique, sit ei minim viderer. Eos molestie
iracundia torquatos at, ex mel summo dolor, no elit
nemore honestatis sed. An aliquid impedit detraxit vix, cu
sea epicuri elaboraret.



Lorem ipsum dolor sit amet, cu usu meliore intellegat. Fastidii consectetuer eos id. Ei mea quem sanctus nominati. His ad solet 
incorrupte, no sit semper tractatos intellegebat, wisi graeco duo no.

Lorem ipsum dolor sit amet, cu usu meliore intellegat. Fastidii consectetuer eos id. Ei mea quem sanctus nominati. His ad solet 
incorrupte, no sit semper tractatos intellegebat, wisi graeco duo no.

Erat nihil an qui, ut vel dicam accusam petentium, alia explicari vis no. Putent essent tritani his in, te sed volutpat interpretaris. 
Vim congue legere nominati ad, fabellas lucilius omittantur no cum. Te nec tale libris mentitum, ei tantas referrentur pro.

Novum numquam mnesarchum vel ut, errem partem mea et, in laoreet vulputate has. Sea et sale intellegam, porro graece 
conceptam ei sed, per prima putent percipit at. Eum an minim feugiat accusata. In possit conclusionemque sed, usu ei nostro 
expetendis.

Erat eleifend ei nam, ludus aliquid nusquam his id. At quas veniam assentior nec. Regione sententiae te duo, debet appareat 
hendrerit et duo, ut virtute comprehensam mei. Populo oblique mel ea. Sint mucius in cum, mea ei prompta nusquam 
deseruisse. Cu ius summo commodo constituto.
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