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Executive summary

The purpose of the following Deliverable is to present the information material for
scientists and public that has been produced and disseminated to partners, scientists
and public the last 18 months following D6.4.

NextFOOD as a project relies heavily on the proper communication and engagement
of the community of the agrifood and forestry sectors, as well as the respective
educational field. The following document provides the blueprint for the material
created and employed for informing the scientists and the public about the context of
the NextFOOD project and the created educational tools that can be used to design
educational systems that prepare professionals with competencies to push the green
shift in our rapidly changing society.

The NextFOOD’s overall strategy intents to communicate the results of the project to
a multitude of audiences and engage in a two-way exchange with the interested
parties. The project partners have identified the relevant target audiences and
stakeholders, as well as appropriate channels to reach them which will be presented
in this report.

D6.5 is covering the period from 30/10/2019 to 30/04/2021.
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1 Information material for scientists &
public

Information material through Project Website & platform

The NextFOOD project has developed a website and a platform to serve as the main
communication, dissemination and exploitation tool. In this respect, the website and
the platform have been organized and continuously re-organized and updated in such
a way that will serve the specific characteristics of both the general public and the
targeted audiences of the project among which are the scientists. Additionally, the
website has incorporated a platform with free subscription access for the period of the
project. The platform will target scientists as well as public (educators and practitioners
in the field), serving as the operational and communicational tool in order to
disseminate experience from cases, teaching tips and learning materials to teaching
practitioners. Website (www.nextfood-project.eu)

1.1 DOE Strategy Phases

The NextFOOD’s DEO strategy is based on a successive step approach which
consists from four (4) different phases focusing on
1. the development of an interest network,
2. activation of participants in the project actions,
3. iterative assessment and elaboration of the produced knowledge, and finally
4. dissemination and exploitation.

1.2 Website

https://www.nextfood-project.eu/

Project’s website in one of the many ouptuts of the fourth phase which as case studies
advance and deliverables are concluded over the last 18 months has been updated
and re organized to facilitate new needs as expressed by the consortium and the
public. It has been equipped with a translation tool to allow for easier access to native

languages.

N : Funding: Horizon 2020, European Union

P
-:”‘XT by 4 €Call: Rural Renaissance — Fostering Innovation and Business
lﬁ()Ql) Opportunities
Topic: RUR-13-2017 Building a future science and education system fit to
N deliver to practice
Educating the next Grant agreement: No 771738
gene ration of profe55|onals Coordinator: Dr Martin Mellin, Swedish University of Agricultural
inthe agrifood system Sciences, Alnarp, Sweden

Duration: May 2018 to May 2022

Subscribe to our Newsletter FOLLOW US

f @w Din

About | Privacy Policy | Sitemap

f @ B ¥ @ in

Figure 1: Translation Tool



http://www.nextfood-project.eu/
https://www.nextfood-project.eu/

The menu in the first page has been reorganized and several categories and
subcategories have been added.

't ABOUT DELIVERABLES & TOOLS WORK PACKAGES RELATIVE PROJECTS CASE STUDIES PLATFORM NEWS CONTACT Q

XT Y 2

FOOD

NEXTFOOD

Innovative Science & Education
for Sustainable Agriculture

NEXTFOOD

i o 55 P S e o i L N S e L O i G
Figure 2: Menu

On “deliverables and tools” users can be informed on the deliverables of each WP and
download them, on the various tools that have been created (i.e audit tool for research
and education — D1.2) and on the abstracts that have been created
(https://www.nextfood-project.eu/deliverables/, https://www.nextfood-
project.eu/abstracts-2/).

DELIVERABLES

WP1: Inventory of the skills needed for a transition to more sustainable agriculture,
forestry and associated bio-value chains

= D1 Inventory of skills and competencies

Download it here

D1.2 Audit tool for research and education

D1.3 A framework for assessing quality in education

WP2: Action research facilitation

D2 Research protocol for NEXTFOOD case studies

Figure 3: Deliverables
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https://www.nextfood-project.eu/deliverables/
https://www.nextfood-project.eu/abstracts-2/
https://www.nextfood-project.eu/abstracts-2/

NextFood has
received funding Practice Abstract #6: MSc. Agroecology course: Action learning in Farming and Food
from the European Systems
Union's Horizon 2020

Practice Abstract #7: Main practical recommendations of the University of Oradea course
research and

innovation Practice Abstract #8: Small scale farmers contributing to Agroecology education at
programme under Farmers Training Centre in Ethiopia
grant agreement No
771738. Practice Abstract #9: Aquaponics Project Wins Sustainable Supply Chain International

Student Competition Game

Practice Abstract #10: Action learning Agriscapes: Enhanced extension service to young
farmers based on principles and practices of the Action Learning method

Practice Abstract #11: Towards a profitable and sustainable forestry chain - Increased

quality and number of micro-habitats for enhanced biodiversity

Funding: Horizon
2020, European Union
Call: Rural
Renaissance —
Fostering Innovation
and Business Practice Abstract #14: Three months certificate course in Agroecology at University of

Opportunities Calcutta

Practice Abstract #12: Development of sustainable farming systems |+l|

Practice Abstract #13: Action learning to become a gastronome: experiential learning
links theory and practice and develop students’ competencies

Figure 4: Practice Abstracts

A separate category in the menu titled “Relative projects and networking”
(https://www.nextfood-project.eu/relative-projects/) has been created to incorporate
other relative to NextFOOD EU projects with which we have initiated active
collaboration or we are just interacting through mainly our relative social media. The
latter has resulted to increased visits in our website.

Desl|ra DPESIRA (Digitisation: Economic and Social Impacts in

Rural Areas)

Sociat
i Cyter - aata flow
ot I D T ot~ o~ SRR
Policy-makers
villages satellite imagery
NDVI, TSAVI

26 560 Lol

smart irrigation
é system B

R
, b sensor network smart farm

Figure 5: Relative projects and networking

3 UAV
=+ - VRT (spraying)

The “case study” category (https://www.nextfood-project.eu/case-5-action-learning-
agriscapes/) enables the user to a. get an overview of each case study and, b. leads
him/her to the platfrom’s special menu  (https:/platform.nextfood-
project.eu/#/case_studies/-LYRbPVUR1C98ei47xpH ) where he/she can be informed
with greater detail on the expected outcome of each case study, watch relative videos
and be informed on material relating for example, for use case 5 to farm animal
production, plant production, educational material, articles, highlights of the cases’
cycles, etc. as the cases progress and the partners upload this information material in
the platform.

8

- e
EEE 00D


https://www.nextfood-project.eu/relative-projects/
https://www.nextfood-project.eu/case-5-action-learning-agriscapes/
https://www.nextfood-project.eu/case-5-action-learning-agriscapes/
https://platform.nextfood-project.eu/#/case_studies/-LYRbPvUR1C98ei47xpH
https://platform.nextfood-project.eu/#/case_studies/-LYRbPvUR1C98ei47xpH

CASE 5.

Action learning Agriscapes:
Enhanced extension service to
young farmers based on
principles and practices of the
Action Learning method.

FOOD IS

7 Latest

@ Partners Navigate to:
< Project Tasks

Project Info

Action-Learning in
practice / Cases

News & Events
Toolbox
Non Scientific Material

Other Tools

FOOD 5
% Latest
& Partners

G Project Tasks

Subcategories

Case Leader: Filippos Papadopoulos email

Case Location: American Farm School Homepage

Where: Greece ii=

Main stakeholders involved: two networks of farmers, extension specialists,
MSc students

Multi-actor approach in case: four different networks of farmers working
together with extension specialists and students trained in action learning.

Expected outcome: The case is designed to facilitate the short and the
longterm survival and prosperity of young farmers by familiarizing them with
sustainable and competitive farming techniques and practices. The services
offered are based on the model of the US university extension system. In order
to engage farmers in co-creation of knowledge, we will apply the NextFOOD
action learning model to these extension services. The success of this

intarvantinn will he meaciirad hv acceccina the ckille nf farmere and advicere

Figure 6: Case study-website

Case 5: Action learning Agriscapes (GR)

07/02/2019 - 06. American Farm School

Watch on (8 Youlube

Piolictinfo Action Learning Activities NUTRITION FARM ANIMAL REPRODUCTION

Action-Learning in
practice / Cases

News & Events

Toolbox

Non Scientific Material

Other Tools

ONLINE ACTION-BASED LEARNING

Resources
2

Figure 7: Case study-platform



The same procedure is followed for the leaflets that have been created by the WP
leaders for each case which provide information material for both scientists and public
(further analysis on page 28).

Information material is also available in the website in the category titled “news &
events” (https://www.nextfood-project.eu/news/) where users can further be led to the
latest newletters, press releases and project’'s workshops and events and view relative
videos and presentations also found in platform in relative sections and the project’s
you tube channel.

NEWS & EVENTS

Stay updated about the latest news and events of the NextFOOD project.
Read the newsletter and follow all the latest developments about the Case
Studies, Meetings, Workshops and Trainings.

Newsletters Press Releases Project Workshops & Events

Find the latest NextFOOD newsletter. See the latest press releases. Find out about events related to the NextFOOD project.

Video Action Learning
https://youtu.be/WgJhi9K2CX0 o n
>Video Action Learning

The shift of focus in
agroecology education - the
5 core competencies:
https:/youtu.be/WUqOMK-TIWY
The shift of focus in agroecology

> Farm visit: How to open
your farm to students

> The shift of focus in
agroecology education

Figure 8: News & Events

Each of the above material can be easily disseminated through the user’s fb, twitter,
Instagram via the special key provided at the end of each category
(https://www.nextfood-project.eu/focus-group-meetings/)

The Greek Foeus Group reflects a balanced blend of different organisation Arehives

types, stakeholders and expertise, providing a good representativeness of Greek
food supply-chain.

More specifically, it has been constituted by external stakeholders and auditors >March 2021
in representation of farmers, agro-food producers (e.g. fruits, meat or fish

> April 2021

producers), standard organisation, technology providers, local authorities and > February 2021
institutions. >January 2021
The events have been co-organised and co-leaded by, American Farm School

,iBO /CERTH , and Green Projects. > December 2020
During this event, the participants had the opportunity to learn more about > Novermber 2020

these three innovative European programs.
»September 2020

>August 2020

Share This Story, Choose Your Platform! fvin? e »July 2020

> April 2020
Figure 9: Special Key for fb, twitter, etc
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Website NextFOOD Analytics Overview — Annex 1

Website NextFOOD Analytics Acquisition Overview — Annex 2
Website NextFOOS Analytics Audience Overview — Annex 3
NextFOOD Social Media User engagement Report — Annex 7

https://www.nextfood-project.eu/nextfood-platform/

The NextFOOD Project website incorporates a platform with free subscription access
where the current results of the project including teaching tips and learning materials
is being presented.

The NextFOOD Project platform is the most powerful tool to ensure the connection of
the project partners with the actual target of their work, scientists and public.

Currently in the NextFOOD project Platform has been registered 452 active users.

The knowledge-sharing platform is a technology enabler for social knowledge co-
creation and innovation diffusion, thus providing the space for multi-actor action
learning within communities of practice.

Having in mind the audience group and their needs the layout and the content of the
platform has been updated in order to address the need and requirements of its users,
in particular by adding a tool box, as well as the overall availability of platform tools. All
changes were made after the requests and recommendations of the responsible
project committee.

FOOD

FOOD

WELCOME TO NEXTFOOD PLATFORM

Register

Figure 10: Register in platform
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https://www.nextfood-project.eu/nextfood-platform/

NextFOOD Platform Report can be found in Annex 4.

NextFOOD Platform Analytics Data Acquisition Overview — Annex 5
NextFOOD Platform Analytics Data Audience Overview — Annex 6
NextFOOD Social Media User engagement Report — Annex 7

2 Information material

Media

NextFOOD has successfully utilized the major potential that social media have in
reaching out and engaging audiences of the general public and the specific project
stakeholders such as scientists. NextFOOD has additionally to Facebook page
already created a Twitter account, an Instagram account, a LinkedIn group, a Google+
page, and a YouTube channel. All of the above are linked to the project’s website and
platform and presented in dissemination material to make sure that all channels are
communicated to the maximum possible audience.

through Social

2.1 Facebook page

@nextfoodinnovativescienceandeducation
The last 18 months 130 apx posts have been made attracting 3.492 apx followers in
total (Annex 7).

The posts can be divided into various categories including material of general interest,
such as posts of other Horizon 2020 projects, or news and announcements from the
EU portal and of specific interest such as news and announcements from partners,
summary of all abstracts, videos related to case studies and teaching tips, events
(workshops, focus groups, partners’ meetings, etc.) thus providing information material
for both scientists and public.

_ NextFood . NextFood
FOD g javouapiov - @ FOOD 31 Auyovorou 2020 - @

CERTIFICATE COURSE in AGROECOLOGY - Calcutta, India &

“7Workshop on Gender Mainstreaming in Research and Education!

On January 18 at 11.00 to 12.30 CET, #nextfood will organize a
workshop for all consortium members to present the final Gender
Reference Guide and Toolbox.

Agenda:... Agite TiepLOTOTEPA

NEXTFOOD
Gender-Sensitive
Communication

Nora Pistor, Sept.
2020

- I\.L XT LY 4
. =O0R

Welthungerhilfe

This innovative course, in its 5th year, builds participation, observation,
reflection, dialogue, visioning,communication and system thinking
skills of the students in the domain of ecological agriculture and food
systems. With real-life experiences, field assignments, peer learning
and action-reflection based methodology, the course helps the
students to prepare themselves for analysing, developing and sup...
Agite MEPLOTOTEP

Online Certificate Coursein Agroecology ro'p  H
This free certificate course will
be introducing ecological
agriculture and food systems
through action learning

Interesied appiitants with
ba

sessions with practitioners and
experts. The course is meant
for farmer trainers,
professionals and extension
workers.

3 hours/day for 3 Months
between September 2020 and

rtificate course offered by Welthungerhitte & Univ

Q 21 6 KOWOTIOUOELC
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GR.LINKEDIN.COM
NextFood Project | LinkedIn

l?! NextFood Project | 119 followers on LinkedIn.
- ) !3 Innovative Science & Education for Sustainable

Next
“()

Agriculture | Educating the next generation of...

@ Maria Soumelidou, Katerina Dourvanaki kat 3 akoun

o> Movu apéoet! (J =x6Aw0 £> Kowomoinon
‘ Fpate Eva GXOALO... © O @
NextFood

FOD 5 peppovapiov - @

Get access to NextFood's experience! Sign in and subscribe to our
Educational Platform: https://Inkd.in/d2gF5fc @

Watch the video on how to benefit from NextFOOD Platform:
https://Inkd.in/e5-C6cf Q

#nextfoodproject #horizon2020 #foodsystem #argifood #forestry
#agroecology #farming #farm #agriscape #agritech #agrotechnology
#research #innovative #sustainability #organicfood

NextFood
FOOD 6 louviov 2020 - Q

It was a pleasure for the American Farm School of Thessaloniki to
host NextFOOD Partners E-Meeting.

Having gone through a meaningful common course during the
implementation of the project, we had the chance to meet again, look
back at our achievements, delve into current issues, review our goals
and set out for new ones. We shared ideas and thoughts and
participated in fruitful discussions so that we all advanced our
knowledge.

Thank you all for your participation!... Agite meploooTEPQA

[
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NextFood
FOOD 19 Amntpihiov oTig 4:04 pp. - Q

Synergy among #RUBIZMO and #NextFOOD project

The aim of the meeting was the explore the opportunities for
cooperation among the two Horizon projects in terms of exchange of
good practices, promotion of deliverables and interaction in the
scientific implementation of their work.

RUBIZMO is a European initiative working to foster sustainable growth
and job creation in rural areas by discovering the vital ingredients for
developing entrepreneurship and successful business mode... Asite
TIEPLOTOTEPA

How?

+ 1-0n-1 coaching (alt. Small groups)

+ Up to 8 hours discussion with your coach
+ Designed after you own challenges

RL
« Access to Rubizmo Business Tools )

]
3
o A}
Branding, sales and

Process productivity
market and efficiency

Innovation processes
Fredrik Holmgren
Holm

Martin Hesselgren  Karin Anderson
Coach in brand + Coachinchallenge * Take your ideas to
development, driven change complete concept
consumer insight, management * Identify

brand platform, « Work organisation opportunities
protect your brand,  + Working + Handle

branding crisis. environment uncertainties

MartinHesselgrendrise  KarinAnderssonérise  Eredrik Holmgren.Hoimrt.se

@ Panos Remoundos, EVn Xotr kot 7 okopn 1 Koworoinon

NextFood
FOOD 12 Mapriov - @

digital meetings with local stakeholders and agricultural producers
presenting the current stage of development of the #NextFOOD
project.

A Agronutritional Cooperation Region Central Macedonia/ACRCM
had successfully organized two digital meetings with local
stakeholders and agricultural producers in order to promote and
present the current stage of development of the NextFOOD project.
Specifically, AC RCM coordinated 2.5-hour meeting at 23rd of
February 2021 with 15 loca... Agite TepLlocOTEP

Napaywyh
Mex

Me \
» Mpowenam
Tepovoptia

Q 15

: Ir\_L X
== OO

2 KOWOTIOOELG

NextFood
FOCD 8 Maptiov - Q@

€
<\o
#ChooseToChallenge

INCREASING THE WOMEN LEADERSHIP
TO BOOST THE SOCIETAL TRANSFORMATION

FoodSafety4EU

8 Maptiov - @

Women will lead the transformation of the European Food Safety
System of the future mg #FoodSafety4EU project, conceived to
ease such change, has women at its c... Agite TieplogdTEPQL

¥in ¢

Food

"

www foodsafetyd.ev

© Katerina Dourvanaki kot 6 akopn 1 kowvoroinon

NextFood
FOOD 4, Anphiov ot 12:47 pp. - @

The study of sustainable agrifood systems through action learning.

-F() D

CIHEAM
.

youTuBe.com @ IR
Video Action LearningDEF

0 Katerina Dourvanaki Kot 4 aKOun 1 kowotoinon
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NextFood
FOOD 13 MapTiou -

Tueiven to NextFood Project 2

To £py0 apOPEG VAL VED HOVTEAQ TIOPOXTG YEWRYIKWY YWWOEWY e
Buwpamiky péGnon/action learning model, To omolo &ivel ugpaan otn
YVWOn TWY aypoTwy KoL TN CNECoia TG SnULoupyiag CUVEPYELWY
HETaE) OAWV TWY ERTIAEKOPEVWY TIOPOYOVTWY TOU YEWPYIKOU TOUED,
WAOTE VOl TOVIOTEL N QELPOPLKY SLATTOCH TNV OTolX TIPETIEL vt
OTPAPEL N OyPOTIKY) TIGPOY WY

210 Qoo Tou £pyou NEXTFOOD Do epoppodTouv SWOHEK case
studies pe okomd TNV evowpdTwan Tou action learning model... Agite
TIEPIOOOTEPT

M 0h

Tueivaw NEXTFOOD?

vouTtuse.com @
NextFOOD Presentation in GREEK
To €pyo 0@opd éval VEO POVTEAO TIOPOXTG YEWPYIKWY YVWOEWY ...

NextFOOD

PLATFORM

Find all the latest
models, teachi
and lessons-1é
lmm Lhc NC\l

b
T ACCESS TO
FNEXTFOOD'S
EXPERIENGE. " &N
; g TEAEHING
PRACTITIONERS
ADVISERS

N@XT Y 4

l:()C)§} STUDENTS

Figure 11: Various types of posts in facebook

The NextFOOD Instagram account is being utilized to reach out to younger audiences
and has been based primarily in visual communication tools. Partners facilitating case
studies were encouraged to upload photos, short videos, practices etc. that the project
engages with, mainly of the same content as the facebook posts. Current followers
amount to 304 apx. (annex 7).
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nextfoodproject *

nextfoodproject *+ Following

Greece

ollowing

al Cooperation of the

nized

ol moderated the

Qv W

u Liked by soumelido and 22 others

B

s> nextfoodproject * Following

SeooOoSeoOoOcOoSOOOOOBRO

u Liked by soumelido and 27 others

0

7 JULY 2020
at the 6% International ISEKI-Food Conference O Q v m

NICOSIA, CYPRUS
0 Liked by stella_tast and 28 others

FREE AND OPEN TO EVERYONE!

®]

W « NextFood Follow

H  Explore

Cé} Settings

Organised by n collaboration with
as part of the
Project 1

Figure 12: Various types of posts in Instagram
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2.3 Twitter Account (@NextFOOD_H2020)

The NextFOOD twitter page has been utilized to communicate and disseminate
(audio)-visual material, links for public deliverables, news and announcements
concerning the actions and outcomes/results of the project, though its main focus
would be to disseminate activities while they take place. There are currently 178

followers.
’ ¢ Nextfood (Foliow )
H Explore
§} Settings (@] L= B Q 2 &

- NextFood @NextFood3 - Feb 4, 2020 Lo
28th AGROTICA Agricultural Machinery, Equipment & Supplies International
Trade Fair took place at Thessalonikil, Greece from 30 January to 2 February.
For more information: Enextfood-project.eu @

#nextfoodproject #horizon2020 #eu_h2020 #h2020 @EU_Commission

Nevtfnnd and American Farm Schnal

Figure 13: Twitts

2.4 Linkedin page

https://www.linkedin.com/company/nextfood-project/

The LinkedIn page has been developed and currently WP6 leader is in the process of
disseminating within the project and as well as to the identified external stakeholders
and target groups including of course scientists and the public.

FOOD
e NextFood Project
E-leorming - THESSALONIK), Central Macedonia - 4 followers

Inovative Science & Education for Sustainabl

w

VaL LU | Visit website ¢ )

Figure 14: The LinkedIn page of the NextFOOD project

All stakeholders identified and engaged in local actions will be encouraged to become
part of the NextFOOD LinkedIn project in order to develop a network of actors that are
more interested in specialized information such as about the results and outcomes of
the case studies, scientific publications etc. All members of the LinkedIn groups will be

o 17
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https://www.linkedin.com/company/nextfood-project/

managed and approved by the WP6 leader who is the group administrator. The WP6
leader will also have the responsibility for the account’s editorial control, which can be
overruled by the project leader and the managing committee.

For detailed information please see Annex 8: Nextfood Linkedin Report
For statistics — Annex 9: Nextfood Linkedin posts’ Statistics

.. NextFood Project cee ... NextFood Project ees
FOOD 316 followers FOOD 316 followers
2mo « Edited » @ 2d - G)
Sign in to our Educational Platform: The NextFood Toolbox - Tools for practitioners in
https://Inkd.in/d2gF5fc @ action-learning activities ...see more

O: O

D 1S - 9 o 1S > 9
Like Comment Share Send Like Comment Share Send

Figure 15: Linkedin post

3 Audio-visual material — YouTube channel

https://www.youtube.com/channel/lUCEjsZeXhtM S3kju-iWLUww/videos

The YouTube page has been developed and already hosts 30 videos. The page hosts
a short promotional animated video clip about the project, short promotional and
tutorial videos about the project platform and how to use it, videos presenting different
case studies, videos about the project activities, events, focus groups, meetings,
presentations etc., as well the Zenodo Tutorial video.

3.1 Tutorial Video on NextFOOD platform

https://youtu.be/gQf79XvibS8

In order to ensure the correct use of the platform but also to maximize its impact, a a
5-minute duration tutorial video has been created with explanations on how to use the
platform and its tools and which are its main services.
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https://www.youtube.com/channel/UCEjsZeXhtM_S3kju-iWLUww/videos
https://youtu.be/gQf79XvibS8

@ Tutonial video of NextFOOD Platfo... ° ~»

MapaxkoAo.... - Koworoir...

NMXT w4
i"()(')

Figure 16 The Tutorial video on the use of the NextFOOD platrorm

Furthermore, a video spot was also created in order to disseminate the platform over
the social media and increase the awareness raising impact.
(https://youtu.be/1INpM50PsY4)

Figure 17: The video spot on the NextFOOD platrorm.

https://www.youtube.com/watch?v=0aNK9EfnZM8

In order to facilitate the uploading of documents and files created during the course of
our project and the systematic recording of their corresponding metadata to Zenodo,
a tutorial video has been created.
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https://youtu.be/1lNpM50PsY4
https://www.youtube.com/watch?v=0aNK9EfnZM8

EDUCATING THE NEXT OENERATION
OF PROFESSIONALS TN THE ACRIFODD SYSTEM

Figure 18: The tutorial video providing guidelines for the uploading process for the zenodo repository

3.3 Animation clip

https://www.youtube.com/channel/UCEjsZeXhtM S3kju-iWLUww

WP6 team members strongly shared the belief that the overall aim of NextFOOD to
generate an innovative European science and education roadmap for sustainable
agriculture along the value chain will be better communicated to the stakeholders and
the society in general, through an almost 2 min animation clip. Its makers wanted to
concentrate in those two minutes the diversity in knowledge and the project’s
participants who represent the whole chain form field to shelf in 4 continents depicting
the overall aim of NextFOOD project and the challenges that the above-mentioned
global changes pose to our generation. It was not an easy task but the results justified
the team’s efforts. This video has been translated in all our partner’s native language.

- LA
participatory learning towards more Sustainable
Agriculture, Forestry and Food Systems
i =

Figure 19: The animation clip

20

Next e
B o0n

EUROPEAN UNION



https://www.youtube.com/watch?v=dFt7qpkNIlyo

Figure 20: Videos on the five core competencies (NMBU)

https://www.youtube.com/watch?v=-v7sV6tuQ6s

‘eoa
200
200

f
>/

“Exclusive: Google releases
53 gender fluid emojis!“

hitpsi//wwew fastcompany com /90343461 /goo
gle-relgases-gender-fluld-#moji (2019)

-~ .

Figure 21: Video on Gender-Sensitive Communication
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https://www.youtube.com/watch?v=dFt7qpkNlyo&fbclid=IwAR0ApssSzxRWilfoap4wNhoEgXp23NdKKVP4hPgWvoRcRLi7tfU0Pp1Ip9c
https://www.youtube.com/watch?v=-v7sV6tuQ6s

https://www.youtube.com/watch?v=cGIMag|TnWWs&t=1s

The results of Action Learning activities carried out by the CIHEAMBari Master
students on Mediterranean Organic Agriculture in the Alto Salento Local Action Group
(LAG) territory, which aimed at developing their skills and competencies to work for
sustainable agrifood systems.

The study of sustainable
agrifood systems throught
Action Learning:

Figure 22: Video on on the experience of CHIEAMBari students on the study of Sustainable
Agrifood Systems through Action Learning

https://www.youtube.com/channel/lUCEjsZeXhtM S3kju-iWLUww/videos
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https://www.youtube.com/watch?v=cGlMqjTnWWs&t=1s
https://www.facebook.com/hashtag/actionlearning?__eep__=6&__cft__%5b0%5d=AZXKiT8_AetDTZVR-pW7s0jR6n2Cz307UElYeMxOM_SecTQj11ghgbSkaOdWz81U_TNWB52SvvPJMv8174S8gl535l5na2NLDOAEPpHv-vSh_BvwYt4Bcc0y9iVrzKrUuEJbYT_dy3ekp--UNwyEXcPQYbTI9wi4owYvIIM6XJBp8D78jIM08KdCdoEJe7R-YqtxU5DJwk0JoDKH7Ag-_o5Z9pwOjxF076tGFbgY0XU8_g&__tn__=*NK-y-R
https://www.facebook.com/hashtag/ciheambari?__eep__=6&__cft__%5b0%5d=AZXKiT8_AetDTZVR-pW7s0jR6n2Cz307UElYeMxOM_SecTQj11ghgbSkaOdWz81U_TNWB52SvvPJMv8174S8gl535l5na2NLDOAEPpHv-vSh_BvwYt4Bcc0y9iVrzKrUuEJbYT_dy3ekp--UNwyEXcPQYbTI9wi4owYvIIM6XJBp8D78jIM08KdCdoEJe7R-YqtxU5DJwk0JoDKH7Ag-_o5Z9pwOjxF076tGFbgY0XU8_g&__tn__=*NK-y-R
https://www.facebook.com/hashtag/sustainable?__eep__=6&__cft__%5b0%5d=AZXKiT8_AetDTZVR-pW7s0jR6n2Cz307UElYeMxOM_SecTQj11ghgbSkaOdWz81U_TNWB52SvvPJMv8174S8gl535l5na2NLDOAEPpHv-vSh_BvwYt4Bcc0y9iVrzKrUuEJbYT_dy3ekp--UNwyEXcPQYbTI9wi4owYvIIM6XJBp8D78jIM08KdCdoEJe7R-YqtxU5DJwk0JoDKH7Ag-_o5Z9pwOjxF076tGFbgY0XU8_g&__tn__=*NK-y-R
https://www.youtube.com/channel/UCEjsZeXhtM_S3kju-iWLUww/videos
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Figure 23: videos on Case Studies and workshops

4 Newsletters

https://www.nextfood-project.eu/cateqory/newsletters/
https://platform.nextfood-project.eu/#/categories/-LzH2g0L-XeklraPGICr

Newsletters provide all relevant information about the project and in particular news
about actions and outputs, news concerning education and training with the project,
and last but not least news about workshops, events and conferences.

Newsletter editorial board created seven issues of NextFOOD Internal Newsletters
from October 2019 until March 2021.

The first four issues were published on a monthly basis; since May 2020, every three
months.

We presented each issue on the project website platform.nextfood-project.eu , in
category: Partners Only - Internal Newsletter. We have also been sending each issue
to partners by mail. The last two issues were presented to subscribers as mail
communication and also we have from March MailChimp for present newsletters to
the general public.

An option for registering to NextFOOD newletter is available on the website.
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https://www.nextfood-project.eu/category/newsletters/
https://platform.nextfood-project.eu/#/categories/-LzH2g0L-XekIraPGICr
http://platform.nextfood-project.eu/
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Figure 24: Newsletter registration option

Nasxt
‘ii 3 a
=CHOOID
e News X Events
e News & Events/Events

Newsletter issue 7/2021

Located in:
e Project Info/Work packages/WP6
/Deliverables
e Partners Only/Internal Newsletter

Figure 25: Newsletter Issue 7/2021 as viewed on mobile phone

Annex 10: NextFOOD Newsletter 71" Mailchimp
Annex 11: NextFOOD Mailchimp Report

5 Press Releases

https://platform.nextfood-project.eu/#/case studies/-L D-TanVLyqgEyygkh-b)

Being the main communication medium to mass media, with regards to the project
activities, press releases have been scheduled so as to coincide with important events
or project milestones include information either concerning a future event or results
achieved in by the project. Their wording and focus was and will be accordingly
adapted avoiding any use of specialized terms and/or jargon to ensure accessibility
not only to scientists but to the general public as well.
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https://platform.nextfood-project.eu/#/case_studies/-L_D-TanVLyqEyyqkh-b

Since 30/10/2019 6 press releases on a local level have been issued and disseminated
by ACRCM-AFS (11.11.2019, 05.02.2020, 10.03.2021, 11,03.2021, 16.03.2021,
16.04.2021).

Press Releases can be found in our website (https://www.nextfood-project.eu/news/
& https://www.nextfood-project.eu/category/press-releases/) and platform

(https://platform.nextfood-project.eu/#/cateqories/-LzH20iE5rn_Zepz 84K).

&
;‘ |

NEWS & EVENTS

Stay updated about the latest news and events of the NextFOOD project.
Read the newsletter and follow all the latest developments about the
Case Studies, Meetings, Workshops and Trainings.

v

Newsletters Press Releases Project Workshops & Events

Find the latest NextFOOD newsletter. See the latest press releases. Find out about events related to the NextFOOD project.

Figure 26: Press Releases-website

Navigate to:
News & Events
Subcategories

Press Releases Partners Meetings
rnroo

RELEASE Meetings

Figure 27: Press Releases-platfrom
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https://www.nextfood-project.eu/news/
https://www.nextfood-project.eu/category/press-releases/
https://platform.nextfood-project.eu/#/categories/-LzH20iE5rn_Zepz_84K

Press Release 16/4/21 Press Release 16/3/21 Press Release 11/3/21

DD By: 10. Agronutritional Cooperation Region/Gentral DD
— Macedonia —
RF,LE lb/? R RELEASE

Press Release 10/3/21 Press Release 5/2/20 Press Release 11/11/2019
By: 10. Agronutritional Cooperation Region/Gentral By: 10. Agronutritional Cooperation Region/Gentral By: 10. Agronutritional Cooperation Region/Gentral
Macedonia Macedonia Macedonia

| AN V) VY Vs V) Y | J ) AN DY DY Ve VS0 V]

Press release 28/06/2019 Press release 26/02/2019 Press release 20/02/2019
By: 16. ISEKI-Food Association By: 16. ISEKI-Food Association By: 06. American Farm School

2l 1 0 Al

Figure 28: Press Releases- platform

6 Leaflets

Due to Covid19 all leaflets were created in an electronic form both as a printable pdf
but also as a flipbook, providing information material on each case study. A special
“area” in the site in each case has been created to host these flipbooks and a button
to “guide” the user to the platform and to the relative subcategory titled “Action Learning
Activities”. The public can thus be informed on the action learning activities or other
actions that have taken place within the context of each case study. The template for
creating such leaflets has been distributed to all case leaders.

Action Learning Activities

“MEET THE FARMER"

Next

els

Educating the
next generation of

professionals in the
agrifood system

Case 5: Action Learning Agriscapes

Action learning activity: MEET THE FARMER

Figure 29 Example of leaflet of case 5
26

- e
EEE 00D



(https://www.nextfood-project.eu/case-5-action-learning-agriscapes/)

Navigate to:

Action Learning Activities

Located in:
® Action-Learning in practice / Cases/Case studies/Case 5: Action learning Agriscapes (GR)
* Action-Learning in practice / Cases

Articles

The Transect Walk TASK 4.2: IDENTIFICATION OF STRATEGIES
FOR IMPROVEMENTS

MULTI-ACTOR APPROACH FOR ACTION Certificate Course on Agroecology and MEET THE FARMER
LEARNING ACTIVITIES Action Research-Kerala

Figure 30: Platform — Action Learning Activities (for various case studies)
https://platform.nextfood-project.eu/#/case _studies/-MXkuyaAwRNnYtnLI4UGF

Navigate to:

MEET THE FARMER

Located in:
* Action-Learning in practice / Cases/Case studies/Case 5: Action learning Agriscapes (GR)
e Action-Learning in practice / Cases/Case studies/Case 5: Action learning Agriscapes (GR)/Action Leaming Activities
e Action-Learning in practice / Cases/Action Learning Activities

Related partners:

« 06. American Farm School

Case 5- Action learning Agriscapes

Attachments

Case 5 _MEET THE FARMER pdf
Download

Enter a comment...
Post

Figure 31: Example of case 5 as a pdf in platform
https://platform.nextfood-project.eu/#t/case _studies/-MXkviQM6u-b_IDirFGu

Comments

7 EIP — AGRI abstracts

https://platform.nextfood-project.eu/#/case studies/-LwYMFdy35tWzlpXKxel
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https://www.nextfood-project.eu/case-5-action-learning-agriscapes/
https://platform.nextfood-project.eu/#/case_studies/-MXkuyaAwRnYtnLl4UGF
https://platform.nextfood-project.eu/#/case_studies/-MXkvfQM6u-b_IDirFGu
https://platform.nextfood-project.eu/#/case_studies/-LwYMFdy35tWzlpXKxe1

So far, 47 abstracts have been developed and disseminated through our platform
providing visitors with information on a wide range of interesting topics. The resulting
innovative knowledge is broader disseminated via relevant posts on our facebook page
where the visitor can be informed on outcomes/recommendations which are ready for
practice.

NextFood =

B Entcxénncn. =4 Awapnpioelg %, Ewoe
ApXLKK oeAida MAnpowopieg EkdnAwose
NextFood eso

FOOD 24 Map - @

Farm visit: How to open your g@farm to £] &
students

Didactic farm visits organized by UNISG, Italy,
have mutual benefits for the students as for
the farmers, and include constructive dialogue
and knowledge sharing between students and
farmers, practical experience, networking and
building new relations. During well-organized
farm visits, farmers have the opportunity to
engage young people into farming activities
and to provide practical cases for learning.
Want to learn more about farm visits ? ()
https://www.nextfood-project.eu/case-8
-experiential-and-action-learning-in-sustainable
-gastronomy-it/

Read the practice abstract on “Farm visit: How
to open your farm to students” :

NextFood =
L ]
B8 Emokoénnon =4 Awapnpioelg %) Ewo
Apxikn oeAida lMAnpowopieg ExkdnAwo

Want to learn more about farm visits ? (J
https://www.nextfood-project.eu/case-8
-experiential-and-action-learning-in-sustainable
-gastronomy-it/

Read the practice abstract on “Farm visit: How
to open your farm to students” :
https://platform.nextfood-project.eu/#/case
_studies/-MRFSZjCbKec0ZiXr9w-

#farmvisits
#actionresearch #actionlearning

Figure 32: The Facebook page of PA regarding Case 8

-systems-by-bringing-in-agroecological
-approach-through-action-learning/
Also, read the practice abstract on “Farmers as

teachers of agroecology”

https://www.nextfood-project.eu/wp-content
/uploads/2021/01/nextfood-pa22.pdf

#agroecology #farmers #actionresearch

#actionlearning

1 kowonoinon %

Figure 33: The Facebook page of PA regarding Case 9
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8 Publications

All  publications can be founf both in Zenodo and NextFood platform
(https://platform.nextfood-project.eu/#/categories/-LcadvdOTMeBD2_hDXOG). ;

Zenodo is an open-access repository that allows researchers to deposit research
papers, data sets, and any other research related digital artifacts and exposes them to
interested parties.

So far the following two publications took place:

1. Chrysanthi Charatsari, Hakan Jonsson and Philip Papadopoulos, Looking for the
missing link: The multiple meanings of sustainability in agricultural knowledge and
information systems presented at the “24th European Seminar on Extension and
Education”

2. Geir Lieblein,Tor Arvid Breland, Anna Marie Nicolaysen, Charles Francis, Asmund
Legreid, Lutgart Lenaerts, Edvin Jstergaard, Martin Melin, Aristotle revisited —
Educating the next generation of professionals for a green shift in the agrifood system
(the NEXTFOQOD project), 2nd Agroecology Europe Forum, Heraklion, Crete, 26-28
September 2019

Below are two publications which are ongoing:

1. WP4 (Task 4.1): Sirri R. *, Kurtsal Y. *, Fioravanti M.L., De Cesare A., Manfreda
G., Luppi E., Pacetti E., Viaggi D. How do educational policies meet the needs of
a changing agrifood and forestry sector towards sustainability?

2. WP1 (Focus groups): Rastorgueva N*., Sirri R., Fioravanti M., Viaggi D., Madzari¢

S., Belsanti V., Pugliese P., Migliorini P. Human capital and required skills for
sustainable agricultural development: Italian case.ve ve

9 Nonscientific articles

https://platform.nextfood-project.eu/#/categories/-MO1Q60RMPzBnumYKDMw

Mavigate to:
Non Scientific Material
Articles

How to manage your time efficiently when How to encourage Action-Based learning in Who is the farmer?
implementing Action-based learning Academic Organizations |

techniques.

Figure 34: Non-scientific articles
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https://platform.nextfood-project.eu/#/categories/-MO1Q6ORMPzBnumYKDMw

Interesting articles based on case 5 and in regard to gender sensitive communication
and have been edited in the following links:
https://platform.nextfood-project.eu/#/case studies/-MSmWM9gokU7zaokYD2m

https://platform.nextfood-project.eu/#/case studies/-MSmMWpX1HDu280fxVFE5f

https://platform.nextfood-project.eu/#/case studies/-MOR4fNcyG WTfO0 uTOi

10 Information on case studies

When users navigate to each case study in the platform, apart from general information
on the particular case, he/she can find relevant interest material coming from this case.
For example, in case 5: https:/platform.nextfood-project.eu/#/case studies/-
LYRbPVUR1C98ei47xpH

Watch on & Youlube

Subcategories

Action Learning Activities

NUTRITION

ONLINE ACTION-BASED LEARNING
Resources

t

Figure 35: Other mate'ri'al fo} scientists and “pUinc fegarding case 5

CASE DEVELOPMENT REPORTS ACTION-BASED ACTIVITIES PHOTOGRAPHS

g d )
i
A

A

11 Toolbox and other tools

https://platform.nextfood-project.eu/#/cateqories/-M3PtoEIFOporsIiH9aiW

The toolbox has been developed to support teaching practitioners in successfully
implementing education in line with the Nextfood approach. The toolbox will support
teachers at any level of the education system (high school, vocational training &
university), as well as extension specialists devoted to experiential learning
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https://platform.nextfood-project.eu/#/case_studies/-MSmWM9qokU7zaokYD2m
https://platform.nextfood-project.eu/#/case_studies/-MSmWpX1HDu28OfxVF5f
https://platform.nextfood-project.eu/#/case_studies/-MQR4fNcyG_WTf0_uTOi
https://platform.nextfood-project.eu/#/case_studies/-LYRbPvUR1C98ei47xpH
https://platform.nextfood-project.eu/#/case_studies/-LYRbPvUR1C98ei47xpH
https://platform.nextfood-project.eu/#/categories/-M3PtoElFOporslH9aiW

approaches. It is intended for courses and programs in the area of sustainable
agrifood- and forestry systems, but the methods and models are not content-specific
and can be applied in a variety of educational settings.

Navigate to:

Toolbox
27/03/2020 - 05. Norwegian University of Life Sciences

Eacilitation

Observation

University Students —
niversi e i i ocie
(scientific disciplines) - -~ Dialogue "~ Participation ) eq experience)
Teachers = = = = = — = = — = Resurce persons
Visionary, in society
thinking

to the Nextfood Toolb

Feel free to explore the content by clicking various areas of the model above.

Figure 36: Toolbox-Platform

More about the background of the toolbox, can be found in Deliverable D3.2 "A toolbox
for teaching practictioners" in the "Publications" tab of the platform.
(https://www.nextfood-project.eu/deliverables/)

WP3: Future curriculum, education and training system

D31 Review report of educational approaches
D3.2 A toolbox for teaching practitioners

= D3.3 Report on educational strategy, year 1

Download it here

D3.4 Report on educational strategy, year 2
D3.5 Report on educational strategy, year 3

D3.6 Report on educational strategy, year 4

Figure 37:D3.2

11.2 Other tools

https://platform.nextfood-project.eu/#/cateqories/-MORAIZ J9VgTPW0aGOM

} 31
Next sa

- FOOR


https://www.nextfood-project.eu/deliverables/
https://platform.nextfood-project.eu/#/categories/-MQRAIZ_J9VgTPW0aGOM

Navigate to:

Articles

Gender Sensitive Communication

NEXTFOOD
Gender-Sensitive
Communication

Nora Pistor, Sept.
2020

NE%X‘} "4

Figure 38: Other Tools — Platform

Other Tools

Special tools that can be used by the public and scientists as well can be presented in

this special “area” in NextFOOD platform.

So far, such interesting material has been developed and provide guidelines on
gender-sensitive language making the use of gender-sensitive communication a
formal requirement in every document produced and word spoken in EU.

Attachments

GRG_part2.pdf Gender part 2.8 - Checklists.pdf
Download Download

Gender part 2.7 - Gender Equality Training Resources Gender part 2.6 - Mainstreaming Gender into
-pdf R h and Ed Cor pdf
Download Download
Gender part 2.5 - Including and measuring s E &
@ intersectionality.pdf Gender part 2.4 - Conducting a Gender Analysis.pdf
Downioad Download
Gender part 2.3 - Various levels of gender Gender part 2.2 - Gender Mainstreaming in Project
integration in a program or policy.pdf Cycles .pdf
Download Download

Figure 39: Other Tools — Platform
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NEXT FOOD PLATFORM:
Reporting from November 2019 to April 2021

Annex 1 Website NextFOOD Analytics Overview

This project has received funding from the European Union's Horizon 2020
research and innovation programme under grant agreement No 771738

The present Deliverable reflects only the author's view and the Research Executive Agency
EUROPEAN UNION is not responsible for any use that may be made of the information it contains
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NEXT FOOD PLATFORM:
Reporting from November 2019 to April 2021

Annex 2 Website NextFOOD Analytics Acquisition Overview
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O

Primary Dimension:

All Users
100.00% Users

Conversion:

Top Channels All Goals

Top Channels

39.8%

Acquisition

Users +
13,397
1 Direct 5,809
2 Organic Searc 5,582
3 Referral 2,436
4 Social 736
5 Email 42

To see all 5 Channels click here.

NextFood Project
OAa 1a dedopéva IoTOTO...

Edit Channel Grouping

Users
M Direct ® Users
M Organic Search
1,500
H Referral
Social
M Email 1,000
500
s A ik P e N
2019 2020
Behaviour
New Users Sessions Bounce Rate Pages/Ses...
13,413 21,904 69.30% 1.93

77.23%

59.23%

79.17%

59.66%

47.95%

© 2021 Google

2021

Avg.
Session
Duration

00:01:29

Go to report &

10ct 2018 -18 Apr 2021

Conversions

® Goal Conversion Rate

100.00%

0.00%

2019 2020

Conversions

Set up a goal.

To see outcome metrics, define
one or more goals.

GET STARTED

2021
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NextFood Project

Al Analytics Oxg 1q Sedopéva I0TOTO...

Audience Overview

All Users
100.00% Users

Go to report &

10ct 2018 -18 Apr 2021

Overview
® Users
1,500
1,000
500
A s A dosdadaad i, W W A s Mo ORIV A D ._A_u,. ._l..
2019 2020 2021
B New Visitor M Returning Visitor
Users New Users Sessions
13,397 13,413 21,904
1. AT 1.
Number of Sessions per User | Page Views Pages/Session

1.63 42,325 1.93
O DO ———

Avg. Session Duration Bounce Rate

00:01:29 69.30%
YR WV PR WPTOROUVIIIN | s iosm it e (0

Users % Users

Language
1. en-us 6449 | 48.08%
2. en-gb 1,768 JJ 871%
3. elgr 867 || 6.46%
4. it-it 674 l 5.02%
5. es-es 352 | 2.62%
6. da-dk 255 | 1.90%
7. frfr 253 | 1.89%
8. sv-se 247 | 1.84%
9. zh-cn 211 | 1.57%
10. de-de 178 | 1.33%

© 2021 Google
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Knowledge Bank of NEXTFOOD project

The Next Food Project website incorporates a platform with free subscription
access where the current results of the project including teaching tips and learning
materials is being presented for teaching practitioners in the field of agrifood and
forestry and other targeted audience.

All partners engaged on spreading legal content through transparency and
responsible behavior and to protect the core values.

The NEXT Food Project platform is the most powerful tool to ensure the connection
of the project partners with the actual target of their work. It includes comprehensive
information about the project activities, partnership, case studies and news from each
one partner country. In figures, the platform contains the following information:

20 deliverables

35 practical abstracts

12 case studies

29 articles on studies, news and events,

action learning activities, courses

8 press releases

3 nonscientific materials

1 tool for gender sensitive information

* Detailed description of 8 WPs of the project

* Detailed description of 19 project partners

1 video of the project and 2 about the platform

* NextFOOD Toolbox

* Admins user Manual of the platform, banner,

In order to ensure the correct use of the platform but also to maximize its impact, a 5-
minute duration tutorial video was created with explanations on how to use the
platform and its tools and which are its main services.

,,,,,
der
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https://www.nextfood-project.eu/
https://platform.nextfood-project.eu/
https://www.youtube.com/watch?v=gQf79XvibS8&feature=emb_logo
https://platform.nextfood-project.eu/#/categories/-M3PtoElFOporslH9aiW

Furthermore, a video spot was produced in order to disseminate the platform over
the social media and increase the awareness raising impact.

Currently in the platform had been registered 452 active users.

~»

FC)OL

The knowledge-sharing platform is a technology enabler for social knowledge co-
creation and innovation diffusion, thus providing the space for multi-actor action
learning within communities of practice.

The on-line platform is an operational and communicational tool in order to
disseminate experience from:

- Case Study reports SIGN IN: https://p|atf0rm.nextfood—
roject.eu/
- Models proJ -
NEXT
- Teaching tips FOOD
- Lessons-learned WELGOME TO NEXTFOOD PLATFORM
In the NextFOOD platform, you can find all the latest results from the case studies such as Action Learing models, teaching tips and
- MSc Theses I3z

- Best Practices Abstracts Sign up

- Event subscription | 5 \

- Project calendar

- :
EUROPEAN UNION ! ( )
ding fros

m the European Union's
e S et e e ion peopeDs it
grant agreement No 771738


https://www.youtube.com/watch?v=1lNpM50PsY4
https://platform.nextfood-project.eu/f
https://platform.nextfood-project.eu/f

The MIENU of NextFOOD Platform was reconstructed in February of 2020.

s News - NextFood X NextFood x o+ — 7 X

€ 5 C @ platformnextfood-projecteu/#/case studies/-Msfy wsqDO1-kBbCk2a

Next va
FOO!
T Latest
© Partners
& Project Tasks
Project Info
Action-Learning in
practice / Cases SIGN IN
Get access to NextFOOD's.
experience,
News & Events
Publications Find all the latest models, teaching tips
ons-learned from the NextFOOO
case studies.
Partners Only
Toolbox

Located in:
« Project Info/Work packages/WP6 /Milestones/Milestones
* Project Info/Milestones.

Related partners:

oot + 10 Aoratrons ooperaton Region el

N@Xjf LY 4

BiO0n
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Old menu of the Platform New menu of the Platform

Next v Next v
=O0OD ‘ =OO0D

£, Manage Users

£Z» Partners £ Partners Info

$3 Project Tasks Project Info

i= Categories s Action learning in Practice
+ ADD NEW News & Events

Work packages Publications

Case studies Partners only

Press Releases
Events
Publications
Gallery
Teaching tips
Templates
Newsletters
Deliverables

Abstracts

N@Xjf Y

5!&()()!)
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The new main categories will include the below subcategories:

Partners info

Project Info

Work Packages
Deliverables / Milestones
Abstracts

Project tasks

Action learning in practice / cases

« Toolbhox & teaching tips
« Case Study 1
« Case Study 2
« Case Study 3

Latest News & Events

e Press releases
« Newletter
e Events

Publications

« Abstracts
» Deliverables

Partners only

« Templates
« Internal newsletter
+ Contact info

eunovemumoul () Y g !}

This projest has reccived funding from the European Union's
llonm 2 20 ncalch and nt programme under
grant agroement No 771738



The final MENU of the NextFOOD Platform was Nexct "
. . . . L
reconstructed in April 2021 and includes the following i..()('}ﬂ}
additions:
T Latest
- Projects Tasks S Partners
- Non-scientific materials Project Info

- Toolbox

- Other tools

Action-Learning in practice /
Cases

Mews & Events

o Lawst

@ Fartmrs
& ProjectTasks
Fapdine

At nLaating i pradie |
cases

News & Ererts
st s & Publcations [}
Partness Grly

Hon Scientic Materal

Otter Tack

“'.. XT ‘?
FOCD
770220 5 ot un ey e S

Eacilitation

University
(scientific disciplines)

Welcome 1o the Nextfood Toolbox!

Abstracts & Publications [3
Partners Only

Toolbox

Man Scientific Material

Other Tools

B o0

o Latest

© Partrers

D Progect Tasks.
Project info
Action-Leaming
In practice /

Cases

News & Events

roch

Toolbox
27/03/2020 - 05, Norwegian Universiy of e Sciences

Action learning In ageifood and forestry systems

[ ———

N@Xjf LY 4

Bi=O0D
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The last part of this Platform is the Toolbox

The toolbox has been developed to support teaching
practitioners in successfully implementing education in
line with the Nextfood approach. The toolbox will
support teachers at any level of the education system
(high school, vocational training & university), as well
as extension specialists devoted to experiential
learning approaches. It is intended for courses and
programs in the area of sustainable agrifood- and
forestry systems, but the methods and models are not
content-specific and can be applied in a variety of
educational settings.
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Nextfood Platform

All Web Site Data

Acquisition Overview

O

Primary Dimension:

.|| Analytics

All Users
100.00% Users

Conversion:

Top Channels All Goals

Edit Channel Grouping

Go to report &

10ct 2018 -18 Apr 2021

Top Channels Users Conversions

M Direct ® Users ® Goal Conversion Rate

i Social 100 100.00%

M Referral o

Organic Search
H Email
50 0.00%
2019 2020 2021 2019 2020 2021
Conversions
Acquisition Behaviour
Users 4+ New Users Sessions Bounce Rate Pages/Ses... Avg.
Session
Duration
1,071 1,078 2,152 75.70% 1.59 00:02:06
1 Direct 711 _ 74.76%
2 Social 201 - 74.19%
Set up a goal.
o To see outcome metrics, define
3 Referral 120 . 89.81% one or more goals.
GET STARTED

4 Organic Searc 51 I 74.04%
5  Email 9 | 66.67%

To see all 5 Channels click here.
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.|| Analytics

Audience Overview

All Users
100.00% Users

Nextfood Platform

All Web Site Data

Overview

® Users

100

50

2019 2020
M New Visitor

Users New Users Sessions

1,071 1,078 2,152
4AA‘M_~LM Ad b l 4,\“““_‘_1“‘“
Number of Sessions per User | Page Views Pages/Session

2.01 3,430 1.59

iy

Avg. Session Duration

00:02:06
T P OTA1)

S X WO W

Bounce Rate

75.70%
T

bl tstin

Go to report &

10ct 2018 -18 Apr 2021

NV

2021

B Returning Visitor

Language Users % Users
1. elgr 328 - 30.29%
2. en-us 263 [l 24.28%
3. en-gb 87 ] 8.03%
4. zh-cn 78 | 7.20%
5. el 50 | 4.62%
6. it-it 50 | 4.62%
7. sv-se 28 | 2.59%
8. es-es 19 | 1.75%
9. da-dk 13 | 1.20%
10. fr-fr 12 | 1.11%

© 2021 Google
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USER ENGAGEMENT REPORT

PERIOD
01/10/2018 - 20/04/2021

YOUTUBE CHANNEL 33
FACEBOOK 3. 492
FOLLOWERS

PLATFORM 452 Subscribers
STATS 2.152 page views

WWW.NEXTFOOD-PROJECT.EU
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Next .o

OO0

The LinkedIn account of the project NEXT Food was created at 20/10/2020.

The account is available here: https://www.linkedin.com/company/69232587/admin/

>

Next :
OO

NextFood Project

Innovative Science & Education for Sustainable Agriculture
E-learning - THESSALONIKI, Central Macedonia - 289 followers

For this period, it had achieved the following main indicators:

o 289 followers

e 114 page views

e 78 reaction

o Published 26 posts with impression of 3.828 people and received 143 likes.
o The average click rate is about 2.4 %

Below you can find more detailed information about the tool.

Visitors’ Metrics (for the period 20/10-13/04/2021): 114 page views

Page views
i

0 0

This proyact has received funding from the Eurcpean Union's Horzon 2020
ros00rch and undar gront mr

e

Tho present Dolerabla reflocts only the authar's view nd the Rasearch Executive Agency
ELAOPLAN WOV 18 N0t responsible for any use that May be made of the informaton & containg

AT (o Share Page

Oct 11 Oct 25 MNov & MNow 22 Decé Dec 20 Jan3 Jan 17 Jan 31 Feb 14 Feb 28 Mar 14 Mar 28

O Deskiop I Mohile

Visitor demographics @

Top job functions

Visitors
Program and Project Management 13
Education 4
Business Development
Operations
Arts and Design
Media and Communication

Research

This project has received funding from the European Union's Horizon 2020
research and innovation programme under grant agreement No 771738

The present Deliverable reflects only the author's view and the Research Executive Agency
is not responsible for any use that may be made of the information it contains

Apr 11

Time range: Mar 27, 2021 - Apr 10, 2021 v Da

% of Visitors

I
I
[ 12%
[ e%
. 4%

. 4%

T 4%


https://www.linkedin.com/company/69232587/admin/
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Update Analytics (for the period 20/10-13/04/2021): 78 reactions

2,000

1,500

Impressions

500

o O

Apr 2020 May 2020 Jun 2020 Jul 2020 Aug 2020 Sep 2020 Oct 2020 Nov 2020 Dec 2020 Jan 2021 Feb 2021 Mar 2021

£ Crganic

Followers (for the period 20/10-13/04/2021): 289 followers

200

150

MNew Faollowers
B

0 O
Apr 2020 May 2020 Jun 2020 Jul 2020

O Organic

Top locations
Followers

Rome Area, ltaly 18
Brussels Area, Belgium
Bologna Area, Italy
Istanbul, Turkey

Lausanne Area, Switzerland
Austria area

Barcelona Area, Spain

Bari Area, ltaly

Paris Area, France

[SUR TS R SV FE R s )

Copenhagen Area, Capital Region, ...

Aug 2020 Sep 2020 Oct 2020 Mov 2020 Dec 2020 Jan 2021 Feb 2021 Mar 2021

% of Followers

Posts (for the period 20/10-13/04/2021): 26 posts

1 139 6
2 149 10
3 140 7

4.32% 0 1 6 9.35%
1.34% 0 1 2 8.72%
2.14% 0 0 3 7.14%

This project has received funding from the European Union's Horizon 2020
research and innovation programme under grant agreement No 771738
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european union 1S Not responsible for any use that may be made of the information it contains



Next o

F()C)D
4 245 7 4.49% 0 2 11 .167
5 211 11 4.74% 0 2 10 10.90%
6 242 7 4.96% 0 0 12 7.85%
7 154 5 1.95% 0 0 3 5.19%
8 110 3 9.09% 0 0 10 11.82%
9 107 4 0.93% 0 0 1 4.67%
10 95 3 4.21% 0 0 4 7.37%
11 131 5 0.76% 0 0 1 4.58%
12 192 6 2.60% 0 0 5 5.73%
13 107 5 2.80% 0 0 3 7.48%
14 97 2 0.00% 0 0 0 2.06%
15 85 3 1.18% 0 0 1 4.71%
16 150 6 0.67% 0 0 1 4.67%
17 134 5 1.49% 0 1 2 5.97%
18 236 7 2.12% 0 1 5 5.51%
19 195 10 2.05% 0 1 4 7.69%
20 107 4 0.00% 0 0 0 3.74%
21 64 3 1.56% 0 0 1 6.25%
22 88 3 1.14% 1 0 1 5.68%
23 104 6 3.85% 0 0 4 9.62%
24 58 3 1.72% 0 0 1 6.90%
25 47 4 0.00% 0 0 0 8.51%
26 441 8 2.04% 0 2 9 4.31%

Impressions for the period 20/10-13/04/2021

500
450
400
350
300
250
200
150
100

50
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Reactions for the period 20/10-13/04/2021

14 — 100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%

(4.8, 7.6] [2, 4.8] (7.6, 10.4] (10.4, 13.2]
Click-through rate for the period 20/10-
13/04/2021

25 -

2 =

1 —

16 —

13

=

T —

4

1

0.00% 2.00% 4.00% 6.00% 8.00% 10.00%

Engagement rate for the p.
13/04/2021

14.00%
12.00%
10.00%

8.00%

6.00%

4.00%

2.00% ‘ ‘ ‘
0.00% I

123456 7 8 9101112131415

This project has received funding from the European Union's Horizon 2020
research and innovation programme under grant agreement No 771738

* The present Deliverable reflects only the author's view and the Research Executive Agency
european union 1S Not responsible for any use that may be made of the information it contains




Posts

Posted by Lena Mouratidou - 10/20/2020 see

_ NextFood Project
FOOP 285 followers

omo »

https://Inkd.in/dpztXDJ

Educating the next generation
of professionals in the
agrifood system

www.nextfood-project.eu

Analytics « Activity

Posted by Lena Mouratidou + 11/16/2020 LX)

NextFood Project

285 followers
F() 0 5mo « Edited « @
https://Inkd.in/dmfMsU4
Funding: Horizon 2020, European Union
Call: Rural Renaissance — Fostering Innovation and Business Opportunities
Topic: RUR-13-2017 Building a future science and education system fit to deliver
to practice
Grant agreement: No 771738
Coordinator: Dr Martin Melin, Swedish University of Agricultural Sciences, Alnarp,
Sweden
Financial project manager: Christer Borglin, Swedish University of Agricultural
Sciences, Alnarp, Sweden
Duration: May 2018 to May 2022
This project has received funding from the European Union's Horizon 2020
research and innovation programme under grant agreement No 771738. The
present Deliverable reflects only the author’s view and the Research Executive
Agency is not responsible for any use that may be made of the information it
contains.

Credit:

Perspectives by Kevin MacLeod
Link: https://Inkd.in/fCe945u...
License: https://Inkd.in/gT9HGYF...

2
38

0l

Analytics ¥

www.nextfood-project.eu

Os

‘ Like @ Comment

Be the first to comment on this

Organic impressions: 139 Impressions

Organic stats @

Targeted to: All followers

139 6 4.32%

Impressions Reactions Click-through
rate

0 1 6

Comments Share Clicks

9.35%

Engagement rate

Activity

Hide stats A

NextFOOD Project

youtube.com

[ R

‘ Like @Comment

Be the first to comment on this

Organic impressions: 149 Impressions

Organic stats @

Targeted to: All fi

149 10

Impressions

1.34%
Click-through
rate

Reactions

Hide stats A
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the policy
transition

Posted by Lena Mouratidou - 11/16/2020 see

NextFood Project

FOOD 285 followers 7
5mo . @ °
Workshop for the “Identification of strategies for improving the educational policy (5 Like & Comment
network”,
SeEmore Be the first to comment on this
a‘_‘- Organic imprassions: 140 Impressions
. z
o .
ricultural Knowledge and Innovation Systems | » )
- FOOD Agl (AKleSd)gframework - Organic stats @
: Targeted to: All followers
The figure - i
summarize the ":""“‘""""""‘"_J_; e : ) 140 7
‘ﬁﬁ::m [ ot o - 1{ | '::"' g : : Impressions Reactions
the poli [ - 1 P
transition 1 e
[}
processes ° 0 0
! ) Comments Shares
o
]
o- 7.14%
fianiael st R gl eeia] Engagement rate
07
Posted by Daphne Kapsala - 1/30/2021 e

NextFood Project
FOOPD 285 followers
®

2mo »

Focus Group meetings

Between 18 and 22 December, three virtual Focus Group mestings were organised
in the spirit of co-creation and participation. These events were also the occasion
of #NextFOOD to join effort with two other European projects,
#MEDFoodTTHubs and #InoFA as well as a pool of recognised experts engaged
in the agro-food and traceability sectors.

[ I

Each of the three initiatives was interested to exchange views in the context of the
development of innovative solutions in the field of agro-food supply chain. Hence,
the decision to join forces and share commeon views with our stakeholders. (5 Like @ Comment
The Greek Focus Group reflects a balanced blend of different organisation types,
stakeholders and expertise, providing a good representativeness of Gresk food
supply-chain.

Be the first to comment on this

More specifically, it has been constituted by external stakeholders and auditors in
representation of farmers, agro-food producers (e.g. fruits, meat or fish

producers), standard organisation, technology providers, local authorities and

institutions. Organic stats @

Targeted to: All followers
The events have been co-organised and co-leaded by, American Farm School ,
iBO / CERTH , and Green Projects. 245 7
Reactions

During this event, the participants had the opportunity to learn more about these Impressions

three innovative European programs.

#agro #sustainability #innovation O 2

One-stop-shop for traceability & authenticity
for Mediiterranean food

Comments Shares

[0 i - 8.16%
Engagement rate
This project has received funding from the European Union's Horizon Z___
research and innovation programme under grant agreement No 771738

The present Deliverable reflects only the author's view and the Research Executive Agency
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Organic impressions: 245 Impressions

oeecooDee

Hide stats -~

2.14%

Click-through
rate

3
Clicks

Hide stz

4.49%

Click-through
rate



Posted by Daphne Kapsala « 2/3/2021 s

NextFood Project

Get access to NextFood's experience!
Sign in and subscribe to our Educational Platform:
https://Inkd.in/d2gF5fc

Tutorial video of NextFOOD Platform

youtube.com

O

Watch the video on how to benefit from NextFOOD Platform:
https://Inkd.in/e5-C6cf

& Like @ Comment

#nextfoodproject #horizon2020 #foodsystem #argifood #forestry #agroecology
#farming #farm #agriscape #agritech #agrotechnology #research #innovative
#sustainability #organicfood Be the first to comment on this

Organic impressions: 211 Impressions F

Organic stats @

Targeted to: &ll followers

211 11 4.74%

Impressions Reactions Click-through
rate

0 2 10

Comments Shares Clicks

10.9%

Engagement rate

Posted by Daphne Kapsala « 2/7/2021 see

On the 26th of January Nextfood met with the Newbie.eu team to share

knowledge and discuss possible synergies. NEWBIE is an EIP-AGRI thematic O 7
network on new entrants into farming, with focus on new business models and

capacity building for this target group. At the meeting, snapshots of the two

projects were presented followed by a discussion on possible collaboration and ‘ Like @ Comment

synergies. Interestingly, the same competences identified as necessary among

new entrants in agriculture were similar to the competence profile of the

Nextfood inventory of skills. Several touchpoints exist between the two projects, Be the first to comment on this

e.g. the development of tools as well new educational modules, which give reason

for further collaboration between the two projects. For more information about

NEWBIE, please visit their excellent homepage: O rganic impressions: 242 Impressions
https://Inkd.in/eKfAv4C.

#nextfoodproject #horizon2020 #foodsystem #argifood #forestry #agroecology
#farming #farm #agriscape #agritech #agrotechnology #research #innovative Organic stats @
#sustainability #organicfood = *

O (SRl T I | pREp
largetea to: Al Tollowers

242 7 4.96%

P

Impressions Reactions Click-through
rate

Comments Shares Clicks

7.85%

Enagagement rate




Posted by Daphne Kapsala « 2/19/2021 -« Boost unavailable 8 see

. NextFood Project Vi
FOOP 285 followers
1mo « Edited » @
The competition series is one of the cases of Nextfood Project which promotes
innovative education for sustainable agriculture.
#horizon2020 #agrifood #agroecology #innovations #biodiversity

ISEKI-Food Association

‘ 610 followers

1mo-®

FoodFactory-4-Us Final Virtual Conference on Valorizing Food Biodiversity

[E] Thursday 18 February at 13:00 CET. .58 more

2020 FOOD FACTORY-4-US
Sustainable Supply Chain
International Student
Competition on * Valorizing
Biodiversity in your Country “

Posted by Daphne Kapsala - 2/23/2021 cee

The Commission presents the results of a study on the expected economic effects
by 2030 of ongoing and upcoming trade negotiations on the EU agricultural
sector. Moreover, it provides insights on the evolution of supply, demand, and
farm-gate prices for the most relevant EU agricultural commodity markets.

NextFood Project

FOOD 285 followers
Tmo » Edited « @

Link to the study: https://Inkd.in/eZ33CTC

#study #agroevolution #farms #prices #EUfarmers #foodproducers

Study on the cumulative economic impact of
trade agreements on EU agriculture

§

A

Comanaen |
Commsson

This project has received funding from the European Union's Horizon 2020
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& Like @Cﬂmment
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On Thursday, March 4 th, 2021, the University of Bologna team held an online

European workshop in the context of Task 4.2: "Identification of strategies for & 2
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actual education and training policies in a local/national perspective according to
the EU Farm to Fork objectives.

The aim of the European weorkshop was to present the outcomes of those

workshops and to collect feed-backs in order to develop an EU-level perspective
on the topic.

In this vein, invited participants were a group of selected stakehclders aware of EU
education and training policies in agri-food and forestry sectors. A final number of Impressi
twenty people took part at the meeting. rat

A fruitful discussion was made, rich in suggestions and comments by participants.

The outcomes will be summarized and presented in Deliverable 4.2: "Report on Comments Shares Clicks

Identification of strategies for improvements”
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Strengthening farm communities through education involvement.

In #nextfoodproject, we know that by invoiving students in action-oriented, real-
life projects throughout their studies, they become much better prepared for
working in those same real-life environments after graduation. In our project we
study processes where students collaborate with stakeholders in society {farmers,
food processors, policy makers, etc.) and we see that these collaborations have
mutual benefits to all involved stakeholders, Interested in leaming more abou
Case 1: Agroecology: Action Learning in Farming and Food Systems - NextFoed
(nextfood-project.eu)? Read the practice abstract "Strengthening farm
communities through education involvement” in the following linic
hitps://Inkd.in/gf4yytG...

#farmcommunities #actionresearch #Factionleaming #agroecology

education
.

and identifying

0 support collaborative

Q) Like & Comment

Be the first to comment on this
Organic impressions: 107 Imprassions Hide stats A~

Organic stats @

argsted to: All followsrs

107 2.8%

Impressions Reactions Click-through
rate

0 0 3

Comments Shares Clicks

7.48%

Cmmzmamamt rata

This project has received funding from the European Union's Horizon 2020
research and innovation programme under grant agreement No 771738

. The present Deliverable reflects only the author's view and the Research Executive Agency
european union 1S Not responsible for any use that may be made of the information it contains




FOGD

Posted by Daphne Kapsala « 3/12/2021 e

NextFood Project

Happy to join efforts with #DESIRA in emph of training in order
to further develop digital skilis/reskilling of farmers and farmer workers, but also
farm advisors/intermediaries.

#farmcommunities #Fnextfoodproject #actionlearning #ruraldigitalizsation

-

EXPERTS' RECOMMENDATIONS TO
BOOST SUSTAINABLE DICITALISATION
OF AGRICULTURE, FORESTRY AND RURAL
AREAS BY 2040

0:
(5 Like @ Comment

Be the first to comment on this

Hide stats -~

0
m
o
(2

A ants
U chiv

I
8]

o
\

m

o
oy O

[\)
o
(o)}
O
o

This project has received funding from the European Union's Horizon 2020
research and innovation programme under grant agreement No 771738

The present Deliverable reflects only the author's view and the Research Executive Agency
european union 1S Not responsible for any use that may be made of the information it contains




Posted by Daphne Kapsala - 3/15/2021 see 2 Observation
youtube.com

O:

NextFood Project

=14

The shift of focus in agroecology education - the [5] core competencies: < | think... )(Thank you for... )(‘\Ne” said... >< Very useful... ) Do )
Bobservation g9

https://Inkd.in/ebGemsK #education #training #skills #agroecology #innovation

(5 Like @Comment

FOOD | Add a comment... @ )

Organic impressions: 85 Impressions Hide stats ~

Organic stats @

argeted 1ol Al followers

85 3 1.18%

Impressions Reactions Click-through
rate

0 0 1

Comments Shares Click

4.71%

Engagement rate

2 Ohservatian

This project has received funding from the European Union's Horizon 2020
research and innovation programme under grant agreement No 771738

; The present Deliverable reflects only the author's view and the Research Executive Agency
european union 1S Not responsible for any use that may be made of the information it contains




EUROPEAN UNION

MextFood Project
FOOD 285 followers
2w ®

A nvolving local actors in action research

Engagement of local actors and creation of linkages with local agri-food systems
is a successful element in the action-research approach developed in the M5c
course in Organic Agricufiure (MOA) at CIHEAM, ltaly, where learners are
confronted with sustainability issues affecting decisions of local actors and are

involved in working out concrete solutions together with them.
Want to learn more about engagement of local actors in Case 11:

https://Inkd.infeRgnZEqg

#localactors #agrifoodsystems #sustainability #Factionresearch #actionlearning

Case 11- Community of Practice (CoP) for Sustainable
innovation in the agrifood systems
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[2] digital meetings with local stakeholders and agricultural producers presenting nextfood-project.eu » 1 min read
the current stage of development of the #NextFOOD Project.
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Bl The second digital meeting was organized at 4th of March 2021 with the

participation of 22 experts of the AC RCM members, such as Association of

Industries of Greece (SVE), Exporters’ Association of Northern Greece — SEVE, {5 .
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[2] digital meetings with local stakeholders and agricultural producers presenting

the current stage of development of the NextFood Project.
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B Agronutritional Cooperation Region Central Macedonia/ACRCM had

successfully organized two digital meetings with local stakeholders and
agricultural producers in order to promote and present the current stage of
development of the NextFOOD project. Specifically, AC RCM coordinated 2.5-hour
meeting at 23rd of February 2021 with 15 local producers and agricultural
cooperatives where the project aims, and deliverables were presented. The
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wers Case 9- Improving sustainability in farming and food systems by bringing in

agroecological approach through action learning

Farmers as teachers of Agroecology

During the 3-month certificate course in Agroecology at the University of Calcutta, Tminess
India, target students act as farmer trainers and extension workers staying with o: I
the farmers and engaging in multiple forms of structured interaction. ) T

./.- -.\. .".- --\. .’.- --\. .’.- --\. ./.-_
Farmers provide feedback on students’ performance and engagement in the I:'\. Thanks for posting.. /.:' I:'\. I think.. _,.:' I:'\. Love this... _,.:' I:'\. I wonder... _/.:' I:\. k
learning process.
Want to learn more about students’ interaction with farmers in Case 9 " Improving & Like @ Comment

sustainability in farming and food systems by bringing in agreecological approach
through action learning” ?
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Posted by Daphne Kapsala - 4/7/2021 see

Farm visit: How to open your farm to students

Didactic farm visits organized by UNISG, Italy, have mutual benefits for the
students as for the farmers, and include constructive dialogue and knowledge
sharing between students and farmers, practical experience, networking and
building new relations.

During well-organized farm visits, farmers have the opportunity to engage young
people into farming activities and to provide practical cases for learning.

Want to learn more about Case 8, follow the link:
https://Inkd.in/eWm-ab7

Read the practice abstract on “Farm visit: How to open your farm to students” :
https://Inkd.in/eMxJGQH

#farmvisits #actionresearch #actionlearning
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0 (0.0%)

7/4/2021, 11:02 ..



NextFOOD Newsletter 7th | Mailchimp

9 amd 11

URL

https://www.afs.edu.gr/

https://twitter.com/NextFood3

https://mcusercontent.com/93f3bfd80fc2b694e9622...

https://mcusercontent.com/93f3bfd80fc2b694e9622...

https://mcusercontent.com/93f3bfd80fc2b694e9622...

https://mcusercontent.com/93f3bfd80fc2b694e9622...

https://mcusercontent.com/93f3bfd80fc2b694e9622...

https://www.youtube.com/channel/UCEjsZeXhtM_S3kj...

Total

(0.0%)

(0.0%)

(0.0%)

(0.0%)

(0.0%)

(0.0%)

(0.0%)

(0.0%)

https://us19.admin.mailchimp.com/reports/print-report?id=6373033

Unique

(0.0%)

(0.0%)

(0.0%)

(0.0%)

(0.0%)

(0.0%)

(0.0%)

(0.0%)

7/4/2021, 11:02 ..



NextFOOD Newsletter 7th | Mailchimp https://us19.admin.mailchimp.com/reports/print-report?id=6373033

NextFOOD Newsletter 7th Sent 3/24/2114:04
Social stats

No geographic clicks have been registered yet

No campaign URL activity to report yet.
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Email Domain Performance

Domain

gmail.com

yahoo.com

pkm.gov.gr

hotmail.com

afs.edu.gr

Other
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Email

164 (47%)

13 (4%)

10 (3%)

9 (3%)

8 (2%)

146 (42%)

Bounces

4 (2%)

0 (0%)

0 (0%)

0 (0%)

2 (25%)

13 (9%)

Opens

48 (30%)

3 (23%)

0 (0%)

6 (67%)

3 (50%)

41 (31%)

Clicks

8 (5%)

1(8%)

0 (0%)

0 (0%)

1(17%)

6 (5%)

Unsubs

1(1%)

0 (0%)

0 (0%)

0 (0%)

0 (0%)

0 (0%)
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The partners have sent a common newsletter at 24/03/2021. It was sent to 350 mailing
contacts, registered though the NEXT FOOD website. 103 of them open the newsletter.

NextFOOD Newsletter 7th ViewReport

Campaign Preview  HTML Source  Plain-TextEmail  Details

Next o
[
OO0

NEWSLETTER

PROJECT STATUS IN BRIEF

Welcome to the seventh edition of the NEXT FOOD Newsletter!

by Martin Melin, NextFood_coordinator, SLU

d responsible action with 3 healthy pla 4. is emphasized by UNESCO in the report
“Education for Sustainable Development Goals”. In the UNESCO report, a set of cross<cutting key

ies for N/ is highlic 5y inking (going to the roots of
the problems), collabrative competency (learming together with others) and critcal thinking (to
question norms, practices and your own values). The report states that these are competences
that cannot be taught (for example by listening 10 a lecture) but have to be developed by the
leamers themselves in action-oriented leaming activities. This is in line with the educational
approach of the Next food project, and you can read about some of our initiatives in the 7
Newsletter where we present the progress and some outcomes of the project. Although, it has

to take ethical

times for project i jon, we have seen a high level of activity in Next
food. These are some of the things that are going on:

® At present we are updating the Hext Food inventory of skills by analyzing the results of a
‘survey where 400+ value chain stekeholders responded. It will give us a detailed view on

¥

® By using methods form the field of informatics we are analyzing data from EU higher

Most of the e-mails were in GMAIL accounts.

Email Domain Performance

Domain Email Bounces Opens Clicks Unsubs
gmail.com 164 (47%) 1(2%) 50 (31%) 8(5%) 1(1%)

yahoo.com 13 (4%) 0 (0%) 3(23%) (8%} 0(0%)
pkm.gov.gr 10(3%) 0(0%) 0 (0%) o(o%) 0 (0%}
hotmail.com 9 (3%) o(0%) & (67%) 0{0%) 0(0%)
afs.edu.gr 8 (2%) 2(26%) 3(50%) 1{17%) 0(0%)
Other 146 (42%) 13 (9%) 2 (31%) 6(5%) 0(0%)
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The open rate is 31.1 % with about 4.8 % Click rate.

How your email campaign compares

Open Rate Click Rate

Unsubscribes |

56.8%

3%

This campaign's Your average campaign

36.1%

Your peers’ average

pe

How your email campaign compares

| Open Rate

Click Rate Unsubscribes

21.0%

This campaigr's  Vour aversge campaign  Your peers' average

pet

103 16 19 1
Opened Clicked Bounced Unsubscribed
Successful deliveries 331 946%  Clicks per unique opens 15.5%
Total opens 173 Total clicks 30
Last opened 412/2120:40  Lastclicked 4{6/2119:55
Forwarded O Abuse reports 0
24-hour performance ¥ Opens M Clicks
20
15
0
5
—— . . //_/\¥__E/_-
o
Z:00FM 6:00PM 10:00FM 2:004M 6:004M 10:00AM
Top locations by opens
= s 68 402% o
-]
= Greece 30 17.8% (]
l= Sweden 17 100% ’\\ f
B 0 France 3 4T% : 5%
O :
== Croatia 7 41% g *;

This project has received funding from the European Union's Horizon 2020
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NEWSLETTER

PROJECT STATUS IN BRIEF
‘Welcome to the seventh edition o m I\Oer!

by Martin Melin, Nexrood coordingtor, SLU

Atransition towards & more sustainable society will require that we think and act in fundementally

of education in fosterin
? planet in mind, is emphasized by UNESCO in the report
“Education for Sustainable Development Goals”. In the UNESCO repart, a set of cross-cutting key
competencies for sustainability is highiighted, amang them systems thinking (going to the roots of
#he problems), collaborative compstency (ieaming together with others) and critical thinking (to
question norms, practices and pour own values). The report states that these are compatences
that cannot be taught (for example by listening to a lecture) but have 1o be developed by the
learners themselves in action-oriented leaming activities. This is in line with the educational

different ways. The important roke ing generations to take ethical

and responsible

approach of the Next food project, and you can read about some of our initistives in the 71
Newsletter where we present the progress and Some outcomes of the project. Although, it has
been times for praject i son, we have seen a high level of activity in Next
food. These are some of the things that are going an:

® At present we are updating the Next Food inveriory of skills by analyzing the resuits of a
survey where 400+ valug chain stakehoiders responded. It will give us a detailed view on

what skils that will be needed by various professional groups in the value chain

By using e

ds form the field of informatics we are analyzing data from E
tes. including course descriptions and syllabi, which will give us the
possibility to identify the gaps of skills and compstences in existing education within the

education

aari-food and forestry sector.
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Click Summary

Click Rate
16 recipients who clicked / 331 succassful
deliveries

Clicks Per Unique Open
16 recipients who clicked / 103 unique opens

~ View More

Links by: Appearance order ~

© nexfond-projecteu/

o slu.sef

o nextfood-project.eu/newsletter-m...

o agromacedonia.grf

o mecusercontent. com/93f3bfd80fc2. ..

afs.edugr/

skogforsk se/SFdagarna

e 0 o

uchile clfenglish

meusercontent.com/93f3bids0fe...

meusercontent.com/93f3bfd80fc2...

mcusercontent.com/93f3bfd80fc2...

micusercontent.com/93f3bid80fc2...

4.8%

15.5%

10.0% >

67% >
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Lorem ipsum dolor sit amet, cu usu
meliore intellegat. Fastidii consectetuer
eos id. Ei mea quem sanctus nominati. His
ad solet incorrupte, no sit semper
tractatos intellegebat, wisi graeco duo no.

Erat nihil an qui, ut vel dicam accusam
petentium, alia explicari vis no. Putent
essent tritani his in, te sed volutpat
interpretaris. Vim congue legere nominati
ad, fabellas lucilius omittantur no cum. Te
nec tale libris mentitum, ei tantas
referrentur pro.

Novum numquam mnesarchum vel ut,
re;rrem partem mea et, in laoreet vulputate
as.
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Lorem ipsum dolor sit amet, cu usu
meliore intellegat. Fastidii consectetuer
eos id. Ei mea quem sanctus nominati.
His ad solet incorrupte, no sit semper
tractatos intellegebat, wisi graeco duo
no.
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Lorem ipsum dolor sit amet, cu usu meliore intellegat. Fastidii
consectetuer eos id. Ei mea quem sanctus nominati. His ad solet
incorrupte, no sit semper tractatos intellegebat, wisi graeco duo no.

Erat nihil an qui, ut vel dicam accusam petentium, alia explicari vis no.
Putent essent tritani his in, te sed volutpat interpretaris. Vim congue
legere nominati ad, fabellas lucilius omittantur no cum. Te nec tale libris
mentitum, ei tantas referrentur pro.

Novum numquam mnesarchum vel ut, errem partem mea et, in laoreet
vulputate has. Sea et sale intellegam, porro graece conceptam ei sed,
per prima putent percipit at. Eum an minim feugiat accusata. In possit
conclusionemque sed, usu ei nostro expetendis.

Erat eleifend ei nam, ludus aliquid nusquam his id. At quas veniam
assentior nec. Regione sententiae te duo, debet appareat hendrerit et
duo, ut virtute comprehensam mei. Populo oblique mel ea. Sint mucius
in cum, mea ei prompta nusquam deseruisse. Cu ius summo commodo
constituto.

Vel dicit legere et, ius ex vero reque quaerendum. Ne has ferri tation
impetus, ea deleniti torquatos eam, ius inani periculis an. Est ornatus
vulputate vituperata ei. lus ut option reprimique, sit ei minim viderer.
Eos molestie iracundia torquatos at, ex mel summo dolor, no elit
nemore honestatis sed. An aliquid impedit detraxit vix, cu sea epicuri
elaboraret.
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Lorem ipsum dolor sit amet, cu usu meliore intellegat.
Fastidii consectetuer eos id. Ei mea quem sanctus
nominati. His ad solet incorrupte, no sit semper tractatos
intellegebat, wisi graeco duo no.

Erat nihil an qui, ut vel dicam accusam petentium, alia
explicari vis no. Putent essent tritani his in, te sed volutpat
interpretaris. Vim congue legere nominati ad, fabellas
lucilius omittantur no cum. Te nec tale libris mentitum, ei
tantas referrentur pro.

Novum numquam mnesarchum vel ut, errem partem mea
et, in laoreet vulputate has. Sea et sale intellegam, porro
graece conceptam ei sed, per prima putent percipit at.
Eum an minim feugiat accusata. In  possit
conclusionemque sed, usu ei nostro expetendis.

Erat eleifend ei nam, ludus aliquid nusquam his id. At quas
veniam assentior nec. Regione sententiae te duo, debet
appareat hendrerit et duo, ut virtute comprehensam mei.
Populo oblique mel ea. Sint mucius in cum, mea ei
prompta nusquam deseruisse. Cu ius summo commodo
constituto.

Vel dicit legere et, ius ex vero reque quaerendum. Ne has
ferri tation impetus, ea deleniti torquatos eam, ius inani
periculis an. Est ornatus vulputate vituperata ei. lus ut
option reprimique, sit ei minim viderer. Eos molestie
iracundia torquatos at, ex mel summo dolor, no elit
nemore honestatis sed. An aliquid impedit detraxit vix, cu
sea epicuri elaboraret.
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Lorem ipsum dolor sit amet, cu usu meliore intellegat. Fastidii consectetuer eos id. Ei mea quem sanctus nominati. His ad solet
incorrupte, no sit semper tractatos intellegebat, wisi graeco duo no.

Lorem ipsum dolor sit amet, cu usu
incorrupte, no sit semper tractatos int

Erat nihil an qui, ut vel dicam accusam petentium, alia explicari vis no. Putent essent tritani his in, te sed volutpat interpretaris.
Vim congue legere nominati ad, fabellas lucilius omittantur no cum. Te nec tale libris mentitum, ei tantas referrentur pro.

Novum numqguam mnesarchum vel ut, errem partem mea et, in laoreet vulputate has. Sea et sale intellegam, porro graece
conceptam ei sed, per prima putent percipit at. Eum an minim feugiat accusata. In possit conclusionemque sed, usu ei nostro
expetendis.

Erat eleifend ei nam, ludus aliquid nusquam his id. At quas veniam assentior nec. Regione sententiae te duo, debet appareat
hendrerit et duo, ut virtute comprehensam mei. Populo oblique mel ea. Sint mucius in cum, mea ei prompta nusquam
deseruisse. Cu ius summo commodo constituto.




REPLACE
WITH
OH

This project has received funding from the European Union's Horizon 2020

research and innovation programme under grant agreement No 771738

The present Deliverable reflects only the author's view and the Research Executive Agency
is not responsible for any use that may be made of the information it contains

www.nextfood-project.eu
info@nextfood-project.eu



EDUCATING THE NEXT
GENERATION

OF PROFESSIONALS

IN THE AGRIFOOD SYSTEM

“NEWSLETTER

month year

This project has ved funding from the European Union's Horizon 2020
research and ini t n programme under grant agreement No 771738
Th e present Delivi bl ﬂ cts only the author's view and the Research Executive Agency

tresp sible f any use that may be made of the information it contains


https://www.facebook.com/nextfoodinnovativescienceandeducation/
https://twitter.com/NextFood3
https://www.instagram.com/nextfoodproject/
https://www.youtube.com/channel/UCEjsZeXhtM_S3kju-iWLUww
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